
Public Mission of Local
Companies in the COVID-19 Era

by Dwiyanto Indiahono

Submission date: 03-Jan-2023 02:56PM (UTC+0700)
Submission ID: 1988153013
File name: Local_Companies_in_the_COVID-19_Era_Challenges_and_Obstacles.pdf (146.83K)
Word count: 2966
Character count: 16196



1

1

3

4

6

13



2

2
2

12



7

9

10



5

11



8





9%
SIMILARITY INDEX

9%
INTERNET SOURCES

5%
PUBLICATIONS

2%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 <1%

Public Mission of Local Companies in the COVID-19 Era
ORIGINALITY REPORT

PRIMARY SOURCES

www.semanticscholar.org
Internet Source

repository.lppm.unila.ac.id
Internet Source

Submitted to Universitas Jenderal Soedirman
Student Paper

theaseanpost.com
Internet Source

www.sibresearch.org
Internet Source

download.atlantis-press.com
Internet Source

www.urbanwateratlas.com
Internet Source

"Community Empowerment, Sustainable
Cities, and Transformative Economies",
Springer Science and Business Media LLC,
2022
Publication



9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

Shuixia Chen, Zeshui Xu, Marinko Skare. "The
impact of COVID-19 on the service business
industry: insights from a bibliometric review",
Total Quality Management & Business
Excellence, 2022
Publication

www.emerald.com
Internet Source

Achsania Hendratmi, Tri Siwi Agustina, Puji
Sucia Sukmaningrum, Mega Ayu Widayanti.
"Livelihood strategies of women
entrepreneurs in Indonesia", Heliyon, 2022
Publication

hal.archives-ouvertes.fr
Internet Source

library.oapen.org
Internet Source


