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PREFACE

,f*

Alhamdulillahirabbil 'Alamin, all praises and thanks to Allah SWT because of His grace and
guidance insya Allah the 1't International Conference of Business, Accounting and
Economics (ICBAE) UMP 201S'can be held on3-4 August 2018. We also send shalat+,at and
salam for Prophent Muhammad SAW who has given guidance for mankind.

This conference is the flrst intentional conference held by departrnent of Business.
Accounting, Faculty of Economics and Business, Universitas Muhammadiyah Punvokefio
and it is one of annual agenda of this department. The themc o{the 1't ICBAE UMP 2018 is
"Promoting Research and Developrnental Activities in Business, Accounting, and Econornics
Through Social Science Innovatiotts". It is expected that this event rnay offer contribution for
both academics and plactitioners to conduct researches in fieid of accounting, business, and

economics.

The 1't ICBAE UMP 2018 is conceptualized by cornbining three activities, nanrelr'
intertational conference call for paper workshop. Therefore, it is expected that this event will
attract academics and practitioners to join.

Last but not least, we highly appreciate the keyrote speakers, presenters, reviewers.
committees and all parties who have contributed for this 1't ICBAE UMP 2018 event. We

also apologrze for any shortcomings in this event and proceeding which may have rnissed

from our obseration.

Akhirulkalam, hopefully, the 1'1 ICBAE UMP 2018 can give benefits to all of us.

Wassalam,

Purwokerto, 3'd August 2018

Bima C. Pratama, S.E., M.Sc., Ak.

Chairman of the Committee
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Finance and Accounting (FA)
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Moderator: ha Hapsari, S.E, M.Si, Ak.
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ABSTRACT

Thrs. research purposes to find out some <rrareain n^r;
dereropme,i uiul.gy orindustriau;ili;,.j;.:*:,x."*i:,fi,i1,;*#;,."?T[]-J*'L:
This research also a-imt 

'o 
tupfo* it e uamuo, ,iiir*ri"n r., c.atioe inaurr.ir. to developtounst'illages in Banyum?l 'i;;;;f{ally,-it 

*ili-"pi"* generar outlook of micro and smarlenterpnses of bamboo han'Jicraft, .*ftuin th. ,";i.;lilono*ir, and descnbe the chain varue.Thrs study *il map 
irre nro{.r19,irr"prrr, fig," 11;;;;r; phase to trr. Jo*ostrearn phase(marketing). rhis anarysii *iil b, ;bi. ro identrsrr,l pr"ur.*, ,h?+;;;;;;y arise and digcompehtive advantage ofproductt trrr, can be ur.o ro .rJuie varue-added products. The methodof anal'sis in this study will be ;;I" quaritative. The quarit ative diiouoin"a throughrntenie*r rvith bamboc i"naicrat iurrn*ur", ;;;;- 

"r-rr;, eunyu***. ri*ugl, deepeningthe perception of respondents, the results 
"a 

il";;;;;il to proride identification on valuechain strengthening or bamboo ira*trv The resurts'indicate that the craft of bamboo inBanlr:mas has the potential to be developed. It ir ,r*.lri"g 
ryi1r, a unique product, craftsmeneffort to create innovation, trr"p.oJurt oirre.entiation;ffi is.high enor;rh fu the good imageof the filal product so well tno*r: as ttre origrnJ.r".,-oarry Banyr-Jlas. However. someproblems still cover the handictun *ryn eneJrs.who u.. ,rr. indusiry wittr tirrs smalr andmicroscale category' The low 1.""i 

"r 
p.o*ot,oq 

';;"1;* 
carrying capacit_v of financiarlnstltutlons' mirumum govenrment aids, and the rurl oiu.tive cooperation among craftsmen

3::r"#: 
problems in encouraging the developmert orflr, ilJ*uoo manufacturing in Banvumas

Keywords: bamboo handicrafts, value chain, tourist village, micro and small enterprises

I. TNTRODUCTION



The creative industries are part of an irnpoftant economic activity. Referring to the dataof ITNCTAD' creative industries contribute d 3 4olo of ,*i ,*rrj't.;ld with export varuereachirrg $ 424'4 billion in 2005 and sliowed ,rr" tr-rc ;f #;;;;;it-"n, l."bic, and Beakel20a9)' one of the countries ttrat successfuliy uoopf..*tiu..rooolr'ir-#riry in the economyis the united Kingdom' The creatir" .rorro*y sector in the LrK has dr" *".t significant sharlof the creatlve economy sector in the rr.oplu, urioo, una the relative-is ttre largest in theworld' More than 1 million Britons were working in the creatrve 
-r.rro. 

and generate
,'#'#,i*# fi'ff?:::Hl[T;|;],"f' s00,di;i't rhis sectcr arsc cant,nu*a to;;o*" *

In addition to the benefits of macro level, the creative industry has an important role instimulating the economy at the community level. lrNDp (2013) states that the creativeeconomY is a development effort that puts people at its cente r (peop,7g-6enterec{ development).llindicates that in thi era of modern ecoromic-deveropment at this time is more characterizedin inclusive development, in whichihe charact"r rrrJutiiity ofresources in the local area is themost critical capital to promote prosperiry^oo"u*r.gv for inclusixe development is throughthe efforts of creativitythat *rt.riir. airrr..nt 
"rruru-Jteristics 

of dcornmodit-v resuits in the
ft-:tr#,?,T ffi,tTi f; *# cd il; ;;i;;; ffi t. o r 

". 
on** r, u,ii u1 ty 

-r,uu" 
p.o* pi*a

one of the critical sub-sictors in the creative industries is a craft. cratt industry has afunction in both rural and lrban ..!ionr, operating at the level of micro and small businessesand has been developed in both deielonla'uno a.?;il;g countries. This craft subsector hasunique advantages regarding the needs of traditionairiutr*unrhip and creativity capabilitiesthat can survive in the markJt and is capable of providing stable employmeat opportunities andincome in various communities at different levels ored;catron (trlrffDo ,20a2).Craft-based economic development pattern should arso be associated with tourismacti'ities Tourism activities and cralis l.r";6 i;;[ur"a ,.r.nues for the poor. The reportflom the overseas Developrnent tnstitute tzo"oql Jere; indirect .oo.tuiion in commodity
,'JXJ,j.::ffi#?*; 

capable or transrerring tl,r't.uu"i destination ;;;i;;-;p.nding in row-
LTNIDO Q0a4 noted that consumers in developed countries to give particular attentionto the products of handicraft. It is one of them ,uol"a-ort by the united states that has madethe import of some kinds of handicrafts sourced n"* *r"o and non-forestry products whichi nc I ud e bamboo, c oconut, p an clan us, rattan,and daffodil s.
More specifically. according to the potential oiioprrur Indonesia. handicrafts madefrom bamboo giving importance to ire economy ofthe r";;;r;, 

"J*rfi,, tn rural areas. Itis in line ruth the resulti ojud nin (iot+) -i;;; ;rroi i" India that bamboo craft is somemajor lndian handicrafts' The craft center is located in west Bengal, Assam, and rripura. InIndia too' the art of bamboo crafts is at ttre craft. As an artthat is eco-friendly, bamboo craftdeveloped in India' Bamboo crafts in Bastar region oi rraiu to work'f". ;# needs of cups,teapots" vases, tote bags, baskets, mats, wasteb"#6;;, inil ruri"ty of other household utensils(Tir+'ari' 2015) Research from-uallm, Y{ung, uno'ar*n (2011) also resulted in a similarconclusion that bamboo craft industry is aiso *!h mo*rtin.vtutuy*lu. As in Indonesia, bamboocrafts in Malaysia made an essential contribution to the ir.o*. of-the people in rurai areas.Baraboo is also one important element in art crafts activity in sorne developed countries.In Taiwan' bamboo is one olfive arts handic raft. Antr, 
"r 

the art includes the artof silver(from the element metal), bamboo 1ao* the wooJ eiement;, weaving (water element),sculpture (the element of fire) and handicraft pr.rlour- ,rones (elements earth) (chen, etal''2014) Lee et at' {2aw)-so*.y.J ten barnboo't unair.urt expert craftsmen also in Taiwan.The study found that regarding bamboo craftsman, crafts*ans hip (hands-on skigs)is the maincomponent in the production of bamboo t unifurutr. rt* st,dy recommends ihat ihe



development of bamboo handicrafts in Taiwan need to use eiements and eiements of localculture as well as see the development trend of information and international needs.The bamboo industl-v also contributes incomes across gender. Research fromGreijmans' oudomvila-v and Banzo n {2007) in Lao pm *ur. says women have a role in thevalue chain of the bamboo industry in coilecting p*."rr*s until the sale of bamboo, bambooprocessing into handicrafts as *=il u, a source of labo, in semi-processing activities at theprocessing plant bamboo.
Banvumas become the object of study in this research. in this area, there is a highpotential for creativi0' dig native culture and local wisdom to be able to produce economicvalue high of bamboo handicrafts lt is not indep.na"rrt oitrre_topography ofthe areaBanyumas'+"hich is in the mountains rvith the most-import"nt pot*nriul processing industry comes frcmwood and other fo-rest products, as well ar uumuoo i".rud"a in thil ,ubicto, (BpMppBanvumas' 2011) The daia from ihe Departmenl ofrndustry, Trade and cooperativeBanyumas(2012) states that there are 1,808 bamboo handicraft business unit that is capable of producingcommodities processed as many as 3,047 ,246 pieces oiu**uoo in 2010.

Thj,s -srudv aimed to detect the varue chajn of thr;;;;;rbft lra,rrt v. This researchalso aims to support the bamboo u,irirition for creative irdust ies to develop to*irt villages inBanvumas The value chain analysis is essential to understand the market, the relationshipbetrveen the companv and the critical constraints on the level of industry competition andgron,th' particularly' in small and medium micro enterprises, ar Micro, small, and A*ediumscale Enterprise (MSlv{El (AFE, 2alil.In the case sd;t;f bamboo rrunairrutiin BanyumasRegenc\', is used to detect the value chain of bamboo handicraft businesses, production

ffiffi:TirfJr",f.ctton 
consraints, business a.r*top*enr to intra-relationship tusinesses

II. PIETIIODOLOGY

The value chain is defined as all the activities and services oftraders to bring the productor sen'ice from concept to end-users. This value chain wjll be useful to help identify thefunction of a specifi.c lel'el of primary.producers, processors, product makers, retailers to

fifr|*t 
and also identr!' strengths andr+'eakn*s*, ut each stage ot'proJurtion (MEDEp,

ln this value chain analy-sis model, the initial stage is to map the value chain in the fonnof relationships behveen market parficipants. The intervIew is a key element to get an overviewof the relationship between ug.ri, in the market. such interviews include the identification ofthe ccnstrarnts within rhe area of market aecess, input cocunadities, technology developmentproducts' activities and organbattonal. *unug.*rnl [oir.y, financing, and infrastrucfure.These elements need to be combined with the gJvdr;nrJ ,t*.*r. and 11," level of competitionwith similar companies (AFE, 2A1q.
The value chain analysis has been applied to a wide rarge of research in the variouscountries' ln its report o11he development of handicraft sector in Haiti, AusAiD (2006)reported a market actor craft industr-v oulu" chain in Haiti iJri.tir#r.;ii'il;-* large scate(craft factories), the craft business small scale (craft *ort t op;, the craft workers metal (metalartisans)' supervision ofproduction (production contracffi, oud"rs or exporters {intermediaryagentsltraders), agent 

1'{Go, and product designers toesi#rlproducers). The report mentionsthe existence of obstacles in the industry which include titroiaccess to the desrgrr of productsand span of market information on n.* product aevetopme; j;;k ;i;"rrJ['r" identifu the



buyers all over the market, the iow and access to raw materials, and iack of access to financeproduction.
The value chain analysis will be useful to detect the extent of the uniqueness of aproduct and level of innovation. one is the study of Aziz et at. (2014), which identifies keyfactors of local uniqueness based innavation to boost the comptitiveness of creative industriesin Bandung' By sampling a variefy of creative industnes, includrng bamboo craft. The keysuccess factors are the.n.o*^g.-Lnt of innovative ideas on the a.ri"gn and production of thefinal product, as well as commercialization. In more detail, these innovations include thedevelopment of a com-munity, unique, creative hrunan resources and material resources, thevalue of the benefits lbr consu*"fs, accessibility of information through the media online,including the enfrepreneurial spirit. Associated with prcduct iqncvatioriefforts, wu, Chengand Chen Qalq concluded their developments in bamioo craft in Tairvan shown by irnitationbamboo furniture models. They give a recornmendation the need to preserv-e the culturalheritage Taiwan models and also innovation model of Taiwan bamboo furniture.
one study on the identification of weaknesses and threats of the bamboo-basedeconomv is the study of Setyagung. et al. (2013) whjch drt*# th. .o*".ton berr,reenidealism, economic perspectives, and'corr"epts of rcirn." in the bamboo industn, handicraftcenter in Bandung' The results of these studiei explain that the angklwtg,the marn rarv materialof bamboo and is the cultural heritage of Indcnesia, is a mrx of commercial activities and idealsof art' Holever, there are weaknesies and threats of the bamboo craft is a less ob'ious targetmarket, location is not sufficient, the performers (artisans) are hmited in number, increasingmarket competition, low supply of barnboo and bamboo price increases.
In a case study in Tasikmalaya Indonesia, Ka*ika N (2014) conducted research on thebamboo industry, and bamboo 

"ottilude 
that the business has the potential of a sustainablecompetitive advantage. Long-term issues raised are related to the abiliry of human resourcesand the adequacv of raw materials. Kartika N (2014) suggest th;;;;;;;regenerarion ofbamboo artisans and the need for locai government ..gulutiorn to prorect the ecosr stem ofbamboo in Tasikmalaya.

Another studir,.Obiri, and Oteng_Amoako (2007) describe the sustainable developmentefforts of the bamboo industry in Ghana. in the country, the main obstacle in the der.eiopmentof the bamboo industn' is a lack of necessary information and the opporlunitv to rmplementthe bamboo into a commodir.v- that has a li6e. economic value. rn*y .*.ommend thatregulatory inten'ention is in the extraction pro.Es of the bamboo to improve the quantin andquality of bamboo products.
The value chain is also useful to detect the production of commodity marketing sr.stem.Jamir and Natarajan (2014) detected the marketing system bamboo handicrafts in Nagaland-Dimapur, India. There are three models of bambcc diitnbuticn (channets if irstnbution,l thefirst is a merchant -. a great trading center - consumers. Both are traders - local retailers -consumers. The third is the traders _ the consumer.
The value chain analysis of bamboo procdssing enterpnses in the district of Banrumas

was conducted using primary data. Primary aatu needJd to know the real conditron of businessproblems which would then be sou.eht alternative solutions to the problem. priman,data rverecollected by conducting inten'iews-'on seiected samples implemented in engineenng cluster.which was to determine the proportion of the sample baseJ on the availabilitr. of data in eachof the districts in Bany'umas. Data was collected f1' using , qr*i"*;. ;.; quesrions inthe questionnaire includes questions related to production u"t riti"s (including the de'elopmentof business' labor' input requirements and ongin, as rvell as the vaiue of eipenditure of rar.vmaterials), product characteristics (design and uniqueness, aspect of imitation, promotion anddevelopment), consumer behavior oi buyers, dlstriuution and marketing, the level ofcompetition, the role of government, as weli as product distribution channels.



J.

l.
An analvsis tool s,as used to detect the industry vaiue chain, includes;

Descnptir e method to describe the nafure of something that happened at the time the
research rl.as done.
Cross-tabulation method to examine the causes of a particular symptom and the conditions
that inf'luence each other during the research process. This analysis is to determine the
relationships befivaen'ariables to be studied inthe research.
Perception N{ethod (Performance-Importance matrix) to look at the factors of SMEs
regardin,u interest (lmportance) and performance (Performance) to be able to analyze the
condition of the aspects of SMEs and variables.

In. RESULTS ANALYSIS

A. Industry and Business Development Actors
Actors bamboo handicraft industry in Banyumas largely the micro and small industries.

It is identrfiable from the number of manpower compani*t tt ui ran$d from I to 10 people. At
tlre age of effort- the longest standingtompany in tisz This latesieffort in Sub Cilongok the
marn output manufacture of basket or tenggok, a kind of woven bamboo that looks big inough
for a r anen of purposes kitchen. In recent years, businesses have Banyumas bamboo crafts
keep abreast of market trends. There are efforts to start a business in ZO|Z with refine d. crafr"
cob bamboo and 2013 which resulted in a bird's nest commodities.

Tle bamboo industry in Eanyamas shcwn improv.ement in the past 3,ear t21l3-2014).As manv as 75oi of samples of bamboo handicraft business express builnesi revenue grorvth.
Dunng the two-year period, businesses that increase business turnover accounted o, ir,..ug.
it ery effort to grow an average 42.5%. On the other hand, most business turnovers decreased
b1' 17oo rvith an average every effort of negative growth reached 550,6.

B. Source Input and Output production
Input final commodities processed bamboo requires capital and labor factors. Labor

factor derived from Banyurnas Kabupsten own territorl,. As for ihe capital, factor comes from
uithin and outside the region. The main raw material is a commodity business Banyumas
bamboo rarv bamboo. Raw barnboo took from Banyumas itself (especially coming from the
Distnct of Ban;'umas, Cilongok, and Somagede) as well as from outside Banyumas ii.e. Brebes
distnct mainlv from the District Brits and Cilacap Regency namely from the region Shemaiah
and Karangpucung),

Craft processed bamboo required raw materials other than bamboc. Craftsmen used amixture of rarv materials according to the end of the commodities produced. Noted
commodrties secandary required of them is rattan (fiorn the Cilongot< a'rd Ajibarang Sub
Distnct and Cirebon District), wood (from Banyumas and Kebumen district), fiders (froL the
Somagede Sub District), canvas (Semarang District) and waste sponge (h.o* Tangerang
Distnct. Input otherlupport is also quite valied in accordance rviththe needs of cradsmenl
including nails- sanding, painting paints, varnishes, thinners, wire, rafters, iron plate, and
t'arious Lrnds of plastic. Production equipment needed iniude planer machine, carving
machines, drilling machines, saws, ponguf , sirkel machine, a paint brush, and hammer.

C. Industrial Output
The result bamboo commodities produced relatively diverse artisans. However, the

distribution of commodities produced is not too different between the sub-district in Banyumas.
Based on the economic value af hnal output (in rupiah), figure 1 shows the economic
contributron generated by each type of commodity bamboo finish.

2.



Bamboo chair
"Kenthongan"

Bird cage

Gazebo

\\'ardrobe

Dining table

\\'a11 Relief
Dipan

Mat craft

Basket
"Angklung"

Curtain

Leathered horse craft

RoPP

"Calung Lengger"

Flute

-* 
10 eo%

I:a o-sva

] o4va
J +.so,t"

J +ts,)"

a 2:s6%

| 2.48o/o

1 t.dz,ot

I a siir"
| 0.93o/o

3.69%

0.2s%

0 l5o/9

0 tz%
4,09_Yo

Figure 1. Praportion of Products Based cn Economic Value of Bamtroo

The output of processed baniboo handicrafts contributed most Banyumas largest
econom!' is a kind of bamboo chairs. The bamboo chair seat covers set with bamboo table.
Capitahzation of furniture output contributes 53.69% of the total value of cornmodities
processed barnboo. The economic vaiue of the two is kenthongan that contribute to the
economv amounted to 10.90%. Kenthongan production is strongly associated lvith traditional
kenthongun musical artthatis still evolving in Banyurnas. Consumers of these kenthongrsn not
oniy from music and dance groups, but also from the general public for various purposes.
Bamboo bird cage also provides important economic contribution with a contributionof 8.05%.
Commodities birdcage Banyumas are not oniy in demand by the pubiic ian of ornamentai birds
and chirping in Banyumas, but also from the territory of another district. On the other hand,
the proportion of commodity sales accounting for smaliest flute in providing economic benefits
to the artisans, with a share of on$ A.09% product.

D. Production and uniqueness of the product

ln the production and uniqueness analysis of the product, eleven points are used as the
indicator. The indicator scale is 1 to 5, where value 1 reflects the worst rating, and the best is
5. This aspect provides an identifieation of weaknesses and strengths of the produet.
Commencing from eleven indicators there is only one thr canbe considered a rveak point that
the tulfilment of the production is based on a model or a growing trend. This indicator has a
value of less than 3.
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Figure 2. Assessment of Production and uniqueness of Products

The prociuction of the mosi potent indicaior of processeci commociities bamboo is an
attempt to renew the model (innovation), a variety of size and color of the product (product
differentiation) and the hallmark of the commodity (uniqueness), with respective values of
4.08;4.25; and 4.lT.Indicators of production are relatively modest among other factors
depending on the season sales, variations in the types of products for each business unit, as
well as the similarities betw'eefi emplo!'er ftodels in Bany.umas orm. Figure 2 below provides
information about the strength or rveakness of production and the unique aspects of piocessed
bamboo products in Banyumas.

E. Promotional
Tc eacourage business developrneet, prodlret promotion asp^-et is an impofi,ant

component in encouraging the strengthening of the bamboo handicraft business value chain. In
the aspect of this prornotion, bamboo craft entrepreneur showing weakness. Recorded four
points indicator shows relatively u,eak promotional aspects. The majority of employers are not
sufficiently active in the promotion, particularly the promotion of the use of cutting-edge
media. Promotion is not done in the period of relatively frequent (monthly or weekly), less uie
of the media promotion of the newspaper/flyer/radio or via the lnternet. The promotional
activities are also not supported by the efforts to establish branch outlet Figure 3 below
presents the assessment of the promotional aspects and product developnient.

Craftsmen also considered not very active in establishing partnerships with agents or
distributors. This indicator is irrportant to show how the agency relationship in the production
chain. The rveakness in this indicator indicates the absence of a contractual relationship sales
and distribution system (distribution channelling) in running the business. Strengthening the
sales effort will require the collaboration of the agency to ensure routines in order producti and
reduce the overflow of commodity stocks. Patterns of cooperation in the distribution system
will also encourage better planning in the input-output activity of employers.
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Figure 3. Assessment of Promotion and product Development

On the other hand. although some indicators of the promotional aspects of the relatively
\veak, there is a tendency of consumer loyalty. This is reflected by the high value of the
indicator information source products emerging from the mouth (of 4.27), the business has
been rvell known in Banyumas (4.17).the interest of consumers to always revisit (4.25)as well
as their efforts to entrepreneurs to increase sales by a method other than the promotion of (4.00).
If the fourth aspect of this can be follorved by a good media campaign and routine, bamboo
handicraft business development Banlumas \Mill undoubtedly give a higher added value.

F. Distribution and Marketing
Figure 4 shows the aspects of product distribution and marketing. The indicators look

rveak on this aspect is the low level of cooperation between traders. So far, the bamboo
craftsmen Banyumas not conduct active cooperation as a joint effort to encourage the
marketing of products low level of tmst units of etTort in marketing the product, including the
lack of a cooperative or association of craft businesses, although the majority of entreprererrc
of processed bamboo aware of the level of competition in this business is relatively tight.
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Prospects commodity marketing relatively good bamboo handicrafts. It is also indicated
from the high assessment scores on indicators of the efforts of employers to constantly improve
the quality better than a competitor's product, or the sale which is not only limited in the district
of Banyumas only.

G. Role of Government and Financial Institutions
To encourage the development of bamboo handicraft industry in Banyumas regency,

the activity of donors is required. In this case, the government's role as a shareholder, regulatory
and financial institutions to support the venture capital aspect it is important to be involved.
Field search results demonstrate the rcle of governments and banking institutions are still
lacking a significant impact on the strengthening of bamboo handicraft business. The
government is still limited to data collection without any effort to encourage business
development. Figure 5 shows indicators that show low role of these institutions include:

i. The low frequency of technical assistance from the government to encourage business
continuity.

2. Low ef'forts of employers to apply for loans to the banking sector.
3. Low levels of financial assistance/loans from banking institutions
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On the other hand, bamboo handicrafts entrepreneurs need credit help from the
government, the need for govemment to facilitate their cooperation or association barnboo
handicrafts, entrepreneurs. Employers also require the production of technical assistance in the
form of business training and focus on the banking sector. Although employers often get a
business loan deals, there are still relatively ferv employers who utilize the iervices cf 6ank
financing. Barriers associated with access to credit for entrepreneur's bamboo craft, it is
necessary to do further investigation.

The results of this study are in line with the results of research from Setyagung et al.
{2A13) associated with broad market competition. This study is different frorn the results of
Wu, Chend and Chen QAL\ in which the production of bamboo furniture can be replaced with
imitation materiais.

ry. COI{CLUSION

Labor input bamboo handicraft industry in Banyumas able fulfilled from Banlumas
district itself. As for the capital factor comes from rvithin and outside the region with the main
raw material of bamboo which is also derived from a variety of regions. For the output side,
the result of bamboo commodity produced by artisan is relatively dire.se. Output oi refined
craft bamboo Banyumas contributed biggest economy is to function furniture. bapitalization
output fumiture contribute to the economy accounting for more than fifty percent of the total
value of sales of bamboo crafts Banyumas. Output next important contribution was in
production kenthongan and birdcage.
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On the production sicie and the uniqueness of the product, entrepreneurs stili face
disadvantage in terms of fulfilment of production based on a model oi a growing trend.
Likewise, product promotion activities are also still lorv. The majority o(employers do not do
promotions with the use of cutting-edge media, promotional frequencf very rarely, an
underutilization of the news rnedia/brochures,'radio or via the Internet. Craft iniustry is also
nct supported by the efforts to establish outlet. a branch

Banyumas bamboo craftsmen did not cooperate actively as a joint effort to encourage
the marketing of products low level of trust in product marketing business units, including tf,e
lack of craft cooperatives and business associatrons. although the majority of procelsed
barnboo entrepreneurs realize the level of competition in this business is relatively tight.

With regard ta the benefits ol processed bamboo commodities that conrribute to the
economy of local communities and the impact on the preservation of local cultures, the
government needs to contribute activeh' to one of these creative industry sub*sectors. The
policy required is not only to conduct data collection of employers for the needs of local
statistics, but also to provide techrucal assistance iiith high frequency, issuing regulations at
the loeal level to encourage the "development of local smal* industries thraugh capital
strengthening, including providing dccess and encouragement to develop business associaiions
or cooperatives.
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