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Assalaamu'alaikum Warahmatullaahi Wabarakaatuh
The Honorable

that have contributed
professional event that

Minister of Finance, Republic of lndonesia, Sri Mulyani lndrawati, S.E., M.Sc., Ph.D

Deputy Governor of Bank lndonesia, Mr. Doni P Joewono
Chancellor of Universitas Jenderal Soedirman, Prof. Dr. Ir. Akhmad Sodiq M.Sc

Prof. KiChan kim from catholic University of Korea

Prof. Toshihiro Nakanishifrom Teikyo University, Japah

Dr. Mohamad Farizal Rejemifrom University Utara Malaysia
Mr Hermawan Nartajaya lrom Markplus.inc
And to all Participants and Presenters of the lnternational Sustainable Competitive
Advantage 12

Praise and gratitude to Allah Subhanahu wa Ta'ala for the abundance of His g.ace and mercy
which has given us convenience and strength to hold the lnterhational Seminar and Conference
on Sustainable Competitive Advantage 12 with the theme "Empowerirg MSME Produdivity,
lnclusive Growth, and lnnovation ln The DigltalA6e".

The 12th lnternational Conference le Competitive Advantage is organized by the
Faculty of Economics and nderal Soedirman incorporating with Bank
lndonesia. This event is an a in the last three years it has been held
at an international level. Th 170 presenters and scientific articles

nce is intercultural and inter-
ctitioners, and university students

who are interested in the and business.

This conference is es ofthe inclusive digitalization
for stronger sME tran demic.

The academic papers in empirical resear.h papers, theoretical
development papers, or conce se different approaches. We attempt to bring
various presenters with various experiences, knowledge, and academic backgrounds to
challenge the discussion to eventually result in an intellectual discovery to achieve the purpose
of this conference.

At last, we welcome you to this lnternational Webinar and Conference.

Wassalamualaikum warahmatullahi wabarakatuh.

PREFACE
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REgIOR OF UNIVERSITAS JENDERAT SOEDIRMAN

The honourable,
. Mihister of Finance, Republic of lndonesia
. Vice-Rectors
. Dean ofthe Faculty of Economics and Business, Universitas Jenderal Soedirman
. Doni Primanto Joewono, M.Si., Deputy Governor of Bank lndonesia
. Hefmawan (arta.iaya, Mark Plus-lnc
. Professor Ki Chan Kim, Katholic University of (orea
. Professo. Thoshihiro Nakanishi, Teikyo University Japan
. Dr. Mohammad FarizalRajemi, Universiti Utara Malaysia
. Participants il*tJitj:+4gi'.er,. Distinguished guests, ladies, andgedffi*

dffiffiffisie
Assalammualaikumwarrahrnatd&hiil$arlEmuh )
Good mornins and best wiihd&d&&*F.*{.e#"gs ffi
l,woUldliketo"*tund.'*uffittrrspeateLandattendeesonbehalfot
Universitas Jenderal SoedirmaffihffitJrffi$Einabld Competitive Advantage; tnternarional
Con[erence, Coltoqurum, anil.C^a@Hffi&g[blheme: ,.tmpowering MSME produclivity,
lhclusive GroMh and tnnovaticinjffiffffiffi16,, that held by Faculty ol Economics and
Bussiness L,nsoed and Bank lndoriesia; -i]-.'-

Ladies and Gentlemen,
Businesses of all sizes and in all sectors are increasingly providing their employees with digital
tools. In the median company today, more than half of the employees utilize computers with
internet connection. For businesses, digital tools provide several important advantages. By
improving and facilitating communication between employees, suppliers, and networks,
digitalization reduces transaction costs. The possibility for trade in services is greatly expanded,
which can assist smarr and medium-si?ed enterprises (sMEs) in integrating into international
markets by minimizihg the expenses associated with border and transport operations. rt makes
it easier to access resources like government services, which are rapidly being made available
online, as well as fihance {like peer-to-peer lending), training, ahd recruitment channels.

Ladies and Gentlemen,
Additionally, it encourages innovation and easier access to innovation resources, as well as the
possibility for businesses to p.oduce data ahd analyze their own operations in ihnovative ways
to ehhance performance. However, many SMES continue to lag in adoption, and for smaller
SMEs With 10-49 employees, diCital adoption gaps, compared td larger firms, h:ve grown over
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ter inequality among people, places, and businesses because digitalization is a key driver of
development and, consequently, economic growth.

Universitas Jenderal Soedirman is deeply intense to supportthe scientific community to provide
solutions in reshapihg our community, including in economics and related aspects towards
sman society 5.0.

we hope there willbe ideas, planning, and actions toface disruptive challenges in MSMEs ih the
di8ital era. Scaling up internal capacity, facilitating access to strategic resources, creating the
ideal busihess environment for SMEs to transform, and promoting a multi-stakeholder approach
are ways to accelerate SMEs' di8ital transformatioh.

Congratulations to the entire committee and participants once more.

Wassalammualaikum Warrahmatullah Wabarakatuh

Prof. Dr. lr. Akhmad Sodiq, M.Sc.Agr.
Rector



An Address by the Head of Regional Department

lnternational Seminar & Calllor Papers

"Recover stronSer: Empowering MSME Produdivity, lnclusive Growth and lnnovation

in the DigitalAge."

A collaboration between the Eank lndonesia RepresentaUve Office ll(Pw Bl) in Purwokerto

and the Faculty of Economics & Business, Universitas Jenderal Soedirman

Purwokerto, October 12th, 2022

Assalamu'alaikum wr.wb

Good morning and best wi

The honourable,

Mlnister of Finance

iemen

0

0

0

Rector ofJenderal
Dean of Economic a .lenderal Soedirman University, Prof. Wiwiek
Rabiatul Adawiyah, M.S

ChairpersOn ofICSCA ll ndar′ SE′ M Si

Prof Ki Chan Kim from CathOlic

Hermawan Kertajaya from Markplus lnc

Dr. Mohamad Farizal Rajemi from Universiti Utara Malaysia

Prof. Toshihiro Nakanishi from Teikyo University lapan
Our specialguests and participants ofthe international seminar

Both developed and developing countries are aware that micro, small, and medium enterprises
(MSME5) are key plavers thev can relv on to address socio-economic issues and to achieve
development goals, The inevitable economic ressesion resulting from the coronavirus disease

2019 (COVID-19) is expected to prevent the world's economic growth from stabilizing. For this
reason, various non-financial and monetary incentive mechanisms aimingat improving MSMEs'
performance need to be carefully designed.

Ladies and gentlemen,

The national economic recovery needs to kick off from recoverinc these MSMEs. Theoretically,
it is impossible for us to recover unless we immediately recover MSMEs- lt is important to note
that based on the data from the Ministry Of Cooperatives and MSMEs{2021)1:dlli)ah:;′
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n「 2m‖‖on MSMEs and their contttbutes 61 07%or RD8,57389t百‖k

the total number of MSMEs, some of them are small and medium enterprises. Therefore,
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loping and improving MsMEs will lead to greater economic growth and increased gross

estic product. This is a chance for MSMEs to promote their productioh to keep up with the
huge demand from domestic market as well as ah opportunity to export local MsMEs products

and eventually this will lead to an extensive economic movement,

Ladies and gentlemen,

The Sovernment have realized that to recover MSMES, a wide range of programs are needed
and all stakeholders need to collaborate to make MSMEs the national economic backbone.
currently, the blooming economies in Asia region are expected to grow as the pandemic

subsides thanks to its systematic handling and realization of vaccination up to booster shots.
The demands from both global and domestic markets seem to increase as the demand for goods

and services grows and the chance for export and import also gets biSger. The economic
recovery attempts made by those countries affected by the Covid-lg pandemic cannot be

separated from the world's concern to join forces and support each other to recover stronger
and sustainably. As the G20 Summit is held, leaders of its country members expect that the
globalcrisis duetothe pandemic willnever occur ever again. And this gives birth tothe Stronger
Together Recovery Together framework, Ihis framework serves as the goals for formulating
policies and making joint commitment to move together towards creating a sustainable and
globalErowth.

ln terms oftheir economic factor, I is ranked at 16th place among G20 countries,
with itsGDP being USD1.07 tri sonable to expectthat the country will be
in top 10 of the world SMES are empowered. The recovery
attempts that lndonesia ning the Buideline for MSME financing by

considering 4 (four) a ilization of Fintech, (2) increased
resilaence of MSMEs,
transition, ahd (4)the h

finances.

need for assistihg MSMES in green
\4SMEs available to help them access

Ladies and gentlemen,

As the world's economic order s s free market, it is safe to say that the real
challenges that MSMEs face are internal in nature in which they are left behind in terms oftheir
productivity, efficiency, and innovation. The recovery is strengthened through numerous
programs that have been implemented such as provision of micro assistances, facilitation and
tmininS to improve MSME5'product quality and to encourage domestic MSME actors to
optimire further the digitalization to be their means for marketing. Hence, those proBrams
ought to be continued and MSME trahsformation towards digitalization and innovation needs
to be accelerated. The high utilization of digital technology makes digital economy a new
opponunity for lndonesia's economV.

Bank of lndonesia will keep expanding and stren8thening MSME development protrams
through corporatization, capacity building, and facility for access to finances to increase their
competitiveness for productive, innovative, and adaptive MSMEs. The corporatization is carried
out by strengthening the ihstitutions and expanding partnership with other business actors to
ihcrease their economic scale. MSMES'capacity is built end-to-end and the attempt will be
focused on digitalization to promotc better production, financial management, and market
access expansion.

many MSME5, the pandemic was not a situation they would 5uccumb to, rathet it way{
ntum for them to prove that they could survive by adapting themselves with the digital

to make granular
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d. The latest development per lune 2022, 19.5 MSIMEs or 30,4 percent of the total number
platforms. The government targets that by 2024
by collaborating the private sector for digital

MSMEs have been present in e-commerce
30 million MsMEs will have gone digital
technology-related programs and training.

For MSMEs to be sustainable, in addition to digital adaptation, their creativity and innovation
can conhect them to the global market. lt is imperative that MSMEs can produce products that
match the global market standards and create new innovation to allow its products to develop
rapidly.

The programs that the Bank of Indonesia provided serve as measures to promote the national
economic recovery through digital empowerment. productivity, and innovation (of MSM€s).

The optimism for MSMEs to revive and people's love of MSME's products- The government
keeps on encouraging small-scale enterprises to market their products to marketplace. They
even target that by 2022, around 20 million of lvlsME actors can onboard to market shops. As
per record,17.5 million of MSME actors have participated in digital ecosystem. Oneofthe steps
taken is strengthening MSME's role in the Bovernment's e-catalogue shoping application. This
policy is projected to create ten thousands new MSMES and provide hundreds of thousands
products. The current momentum should be built on optimally to allow MSMES to be part of
both national and global chains of supply and, thus, get them promoted to a higher class.

The spirit that ministries and or institutions, associations and industries to synchronize to help
develop MSMEs. The MSM Es' product fairs organized s;nce 2016 by Bank of lndonesia themed
Karya Kreatif lndonesia (KKl)or lndonesia's Creative Works which consist of MSMEs' featured
products fairs and various events aiming to bulld their capacities. Bank of lndonesia recorded
that the MSMES' business commitment furing KKI 2022 amounted to 1DR282.2 billion,
increasing 36% from last year. Around 20O MSMES participated physically in the fairs and 500
others participated vin ually.

Promoting MSMEs'financial inclusion by adopting non,cash transaction such as debit card and
e-money. The total amount of QRIS transaction per December 2021 reached lDR27.7 trillion
(increasing 237% per yeat). The use of QR'S is kept being promoted to be cashless payment
instrument which matches the health protocol through S|AP QRIS program in markets/shopping
centers, including by improving the service features to make it easier and more convenient for
people to use. This requires many MSMEs to be its users. Around 90% of the total number of
QRlS merchants are MSMEs. QR Cross-border is expected to increase MSM Es' transactions since
itmakesthingseasierforforejgn customersto purchase local MSMEs' products. The use of QRIS
is expanded to increase the nufiber of transactions to allow MSMEs to build their portfolio to
help them access bank credits, minimize the room for legal online loan activities, and achieve
the target of 15 million QR|S users by 2022.

Keep on encouraging MSMEs to innovate and produce creative works. To improve their access
to markets and p.omote MSMEs go globalwhich can be provided through product certification
and curation facility, and encourage interconnection with both local value chain (LVC) and
global value chain (GVC), including strengthening the promotional facilitation of international
trade. Likewise, MSME's products need to be equipped with intellectual property protection as
an attempt to encourage cultural and civilization advancement, be it in the form of registration
of brand, industrv design, patent, tI:de secret, geographical indication, and Copyrisht and
lntellectual Property Registration.
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aper unde. the theme: "Recover Stronger: EmpowerinB MSME productivity, inclusive groMh
and innovation in the digital age" through the collaboratioh betweeh the Representative Office
of Eank of lndonesia in Purwokerto and Economics and Business Faculty at Jenderal Soedirman
University. lt is expected that this event can explore ideas from the practicioners, government,
academicians, both conceptually and practically, to devise the best and innovative strategies to
recover and strengthen MSMEs.

Finally, we wish you enjoy the seminar and its supporting events. May what we do today would
benefit MSMES in finding fresh yet beneficial ideas to face the pandemic. Thank you for your
attention.

wassalamu'alaikum Wr.Wb.

Good morning.
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the foregoing, we highly appreciate that this lnternational Seminar and Call for
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SCiENT:F:CCOMM:可TEE

. Prof. Wiwiek Rabiatul Adawiyah, lM.Sc., Ph.D. (Universitas Jenderal Soedirman,

lndonesia)

. Prof, Dr. lr- Akhmad sodiq, M.sc.Agr. Universitas Jenderal Soedirman, lndonesia)

Prof. Ki Chan Kim (Catholic L,niversity of Korea, Korea)

Dr. Mohamad Farizal Rejemi (University Utara Malaysia)

ThosihiroNakanishi {Teikyo Univcrsi5/, Japtu)

P.of . Suliyanto (Universitas Jenderal Soedirman, lndonesia)

Prof. Agus Suroso (Universitas Jenderal Soedirman, lndonesia)

. Prof. Pramono Hari Soedirman, lndonesia)

. Prof. sri Murni .lenderal Soedirman, lndonesia)
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1' Steering Committee

chairrrEr
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Proi Wiwiek Rabiatul Adawiyah, M.Sc., Ph.D.

Yudha Aryo Sudibyo, SE, M.Sc, Ak, Ph.D, CA

Dr. Ratno Purnomo, S.E, M.Si

Dr. Nur Choirul Afif, S.E., M.Si.

Dr. E. Siti Zuiaikha Wulandari, S.E., M.Si.

Dr. Lusi Suwandari, S.E., M.Si,

Dian Purnomo Jati, S.E., M.Sc.

Cut Misni Mulasiwi, S.Pd., M.Pd.

Rarnita IcroLifaturrohmal, S.Pd., M.M.

Ekaningtyas Widiastuti, S.8., M.Si.

r$.{**{11-ing aidaYah s.E., M-si-

mi;hiasih. S.E.. M.Si.

ffi'"*. s.Pd..- M.Pd.

ffi#LrnJ",vs.E.. M.si.

d&aB s.il.r'a.se.'

nry&."9;^;ffi;*;;;;
Meutia Karuria Dewi, S.E., M.Si.

Dr. Refius Pradipta Setyarto, S.E., M.Si.

Dr. Sri Lestari, S.E., M.Si.

Dr. Adi Indrayanto, S.E., M.Si.

Monica Rosiana, S.E., M.Sc.

Dr. Werri Novaldari, S.E., M.M.

Dr. Dwita Darmawati, S.E., M.Si.

Rona1d Harya.nto, B.Eng., S.H., M.B.A.

Dr. Rio Dhani Laksana, S.E., M.Sc.

Dr. Ade lrma Anggraeni, S.E., M.Si.

Dr. Najmudin, S.E., M.Si.

Dr. E. Ary Yunallto, S.E., M.Si. 
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7. Public.tlon
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8, Call for Papers
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Conference Program

07:00 AM-07:30 AM Preparation & Resistration
07:30Aさ4-07:45Aヽ 1 Ooenine MC
07:45 AM-07:50 AM Opcallg CetcEony

National Anthem: Indonesia Raya
07:50 AM-08:05 AM Welcomlng Speech

Chief of the Comrnittee
Dr. Lusi Suwandari. S.E., M,Si

08:05Aヽ1-08:15 AM openllrg spoech
Rector of Universitas Jenderal Soedirman, Indonesia:
Prof. Dr. lr. Akhmad Sodiq, M.Sc.Asr

08:15 AM-08:25Aヽ 4 Kentonsan Show
08:25 AM-08:40 AM

08:40 AM-08 50 AM te Speech 2
d of Fiscal Balance
rtera Primanto Bhakti, M.Ta,.<

08:50 AM-08:55 AM 躍 F
,!al Conferelce
g All of Speakers _
: Prof. Ki chan I{im
niversity of Korea

08:55 AM-09:00Aヽ 1

09:00 AM-09:25 AM

09:25 AM-09:50 AM Spcaker 2: Hermava! KartaJaya
Markplus Inc.

09 50 AM-10 30 AM Q &A
10 30 AM-10 55 AM Speaker 3: Dt. MohaEad Fartzal ReJcEi

University Utara Malaysia
10:55Aヽ【-11120Aヽ

`

Spea&er 4: Thosihiro Nakanlshi
Teikyo Urriversitv JaDan

11:20AM-11:50 AM Q&A
11:50 AM-12:00 PM Delivering from moderator to MC
12:00Pヽ1-12:05 PM Closing

12:45 PM-01:00 PM Registration for Call Paper
01:00Pヽ1-03:30 PM Call for Paper
03:30 PM-03:40 PM Closing Speech from the Dean and Best Paper

Announcement
03:40 PM-03:45Pヽ4 Closins
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Participants,

Welcome to the ISCA 20221

Ihe conference will be conducted on Odobet l2in,2o22t om7:30 AM to 4:00 PM

lakarta Time (6MT+7)via online and offline.
Please check the time difference so that you won't miss our conference!
Here's the link to join our ohline plenary sessions on October 12th 2022.

Join Zoom Meet,ng

https://us06web.zoom.us/i/87981960052?owd=aXeoend0VlsrRVl2bkZHemYlQWdYUT09

Meeting lD: 879 8196 0052

Passcode: SCA12

The link to join the parallel session (afternoon session) is the following:

Marketing 1
Moderator: Dr. Refius Pradipta Setyanto, S.E, M.Si

Host: Elvant Afella
(081548899880)

Marketint 2

Moderator: Dr. Weni Novan

Host: Nur Fadhilatil Atqia

085943045546)

Arjuna 2

Human Resources

Moderator: Dr. Ade lrma

Hosti Safira Dwi Wurianti
(085225840346

Finance and Accounting

Moderator: Dr. Najmudin, S.E., M.Si.

Host: Nu'man Mumtaz

Entrepreneu15hip

Moderator: Dr. Siti Zulaikha Wulandari, s.E., M.si.

Host: Amalia Desta Fitri Pramono

081252843810

Economic and Rural

Moderator: Dr. Ary Yunanto, S.E, M.Si

Host: Siti Alipun Nuroniah

108s727316248)
Strategic Management
Moderator: Dr. E. Darvono, S.E, MAB

Host: Novita Putri Yakiningsih

081328682746

Arjuna 1

l

Arjuna 3

Arjuna 4

A.juna 5

Arjuna 5

Arjuna 7

◆
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Moderator: Alisa Tri Nawarini, S.E, MBA
Host: Intake Al'Ariyah Fajar Budianto
087760673608

Meeting:D:86705350528

Passcode:SCA12

HR

Moderator: Larisa Pradisti, S.E, M.Si

Host: Elisabeth Ashley

Иヽeeting lDi 886 3724 8193

Passcode:SCA12

HRM and Finance & Accounting
Moderator: Fitri Amalinda Harahap, 5.E., M.M.
Hosti Anisa Ramadani

Иヽeet nglD1 896 7405 2308

Passcode:sCA12

Economlc and Rural Development
Moderator: Joni Prayo8i, S.Si., M.S..
Host: Lintang Madinah Haryadi

Meeting iD1 891 8250 6417

Passcode:SCA12

Entrepreneunhip and Finance & Accounting
Moderator: Bagas Gumintang, S.M., M.B.A
Host: Muhamad Avizena Zainurrah

Meeting iD:84021905693

Passcode:SCA12

Operational Manageme
Moderator: Drs. Achma

Host: Kurniasih Arum
081517206112

lD:82451663895

Strategic Management
Moderator: Monica Rosia

Host: Candra

(082313755556

Meeting ID:84089486073
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Conference Schedule

l Soedirman,lndonesia:

Speaker: Doni P Joewono
(Deputy Governor o{ Eank lndonesia)

Speaker: Sri Mulyani lndrawati, S.E., M.Sc., Ph.D
(Minister of Finance of lndonesia)

Registration session

OpeninE

Opening Ceremony

M.Sc.Agr



Speaker 1: Prof. Ki Chan Kim
(Catholic University, Korea)

Speaker 2: Hermawan Kartaiaya
(Markplus, lnc)

Q&ADiscussionPanel
Closing Plenary Session

Announcement of Best Paper and Reward

,tty utara Malaysta,
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{Teikyo University, Japan)



12:45 PM

l:00 PM
Registration

Ariuna 1
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■:00 PM―

1:10 PM

Titie

lnfluence of Brand lmage and Effectiveness ofSocial
Media Advertising on lndihome Product Purchase

Decisions (Case Study ofTelkom Witel Purwokerto)
Author Teguh lklas Miranto, Suliyanto, Sri Lestari
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PM―

PM

Title
The Effect of Storytelling Marketing on Purchase

lntention with EmDathv as a Mediatins Variable

Author
Hannisa Rahmadani Hapsari, Weni Novandari, Refius

Pradipta Setvanto

1:20 PM―

1:30 PM

Title
鳳
笏
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grald lmage and E-Service Quality on
yalitywith Customer Satisfaction as a

triable {Study on Gopay E-Payment
,d and Beverases in SubanR)

Author
一量

一

1:30PM‐

1:40'M

Title 醗
Compr

Orient
Marke

lantage and Entrepreneurial
ftervening Variables lnfluence of
ion on Business Performance

Author
Nandang Bekti Karnowati, Fajar Adi Prakoso, Yulis
Maulida Berniz, Agapito Barros

2nd session

1:40 PM‐

1:50 PM

T tle

The Role of Self Congruity on the Effect to Erand
Equity on Brand Preference (Study of lT Telkom
Purwokerto)

Author
Ahmad Shofah Shofa, Sri Murni Setyawati, Weni
Novandari

1:50 PM―

2100 PM

Title

A Preliminary Study of Formulating Strategic Design
to Encouraging Green Tourism in Cikakak Village,
Sub-District Waneon

Author Rahab′ Laniah

2100 pM_

2:10 PM

Title Antecedent of Webrooming Behavior
Author Sekar Yorindasari, Rahab, Weni Novandari

2:20 PM―

RPM

Title
Factors that lnnuence People in RuralAfea Engage
With lllegal P2P Lending in lndonesia

Author
Agus Suroso, Ascaryan Rafinda, Putri Purwaningtyas,
Muhammad Farid Alrafisy

M
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Arluna 2

12:45 PM―

1:00 PM

The Effect of Brand Experience and Familiarity on
Brand Attachment with Brand Trust as a Variable
Mediation.

1:00 PM‐

1:10 PM
Dewi Wahyuni, Pramono HariAdi, Nur Choirul Afif

1:10 PM―

1:20 PM

The Effect of Brand Attractiveness and Self
Congruence on Purchas€ lntention with Customer
Brand ,dentification as Mediatins Variable
l.dina Anggie Saputri, LUsi Suwandari, Monica
Rosiana

1:20 PM―

1:30PM

The Role of Social Media Toward Patient Satistrcation
and Patient Loyalty in Private Clinic

Nad‖ a Nur Prat wi′ Nur Choirul Afif,Eman Sutr sna

1:30PM―
1:40 PM

Dealing with Eusiness
arned From MSME

Rani N

1:40 PM―

1:50 PM

ling (Case Study on Home

ramono Hari Adち Nし r Choirul Afif

1:50 PM‐

2:00 PM

st, Brand lmage, and Brand
of Social Media Marketing

Sellyna Afwa Mukhsoni, Nur Choirul Afif, Lusi
Suwandari

2100 PM‐

2:10 PM

Technological Context Toward Social Media
Adoption: Percelved Ease of Use as Mediating
Variable
Rofi Puspitaningtias, Pramono Hari Adi, Refius
Pradipta Setvanto,

2:10 PM‐

2:20 PM

lnfluence of Celebrity Endorsement Brand lmage aM
Product Quality on Purchase lntention
Gita Rahmadani, Suliyanto, Weni Novandari
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Title

Author

T tle

Author
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Author

Title

Author
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Title
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Title

The Mediating Role (

Awareness of The Efl

on Purchase lntentio

Author
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12:45 PM―

1:00 PM

Ariuna 3

1'rSession

1:00 PM―

1:10,M

Moderation of Self-Regulatory Efficacy between
Leader-Member Exchange and Procedu ra I .rustice on
Workplace Deviance Behavior at Perum Eulog West

Oktaviany Eka Frasani, Arep Gunawan, Dadang

1110 PM‐

1:20 PM

The Effect of Self-Efficacy and Self-Esteem on
Proactive Work Behavior
Pipit Rosiana Damayanty, Wiwiek R Adawiyah, Ratno
Purnomo.

1:20 PM―

1:30 PAЛ

Paternalistic Leadership and Employee Creativity ih

Sudiadt Da

1:30PM―
1:40 PM

lslamic Spirituality

1:40 PM―

1:50 PM

dent Learning in Productive
Teacher Motivation at Ma'arif
ionalSchool, Brebes R

1:50 PM―

2,00 PM

The lnfluence of Workload, Compensatjon and .Job

Satisfaction on Turnover lntention of Employees of
PT. Basirih lndustrial
Dita Arlintiasari Hidayat, Dwita Darmawati, Ade

2:00 PM―

2;10 PM

Influence of Affective Commitment on performance
with Job Satisfadion as a Mediation Variable
lda Zulaekhah,siti Zulaikha wulandari′ Adi

2:10 PM―

2:20 PM

The Role of Leaders in Building Creativity through
Creative Self,Eff icacy and lnnovation Climate
Meinunik Alfiyah, Achmad Sudjadi, Daryono
3'dsession

2:20 PM―

Effect of Self Efficacy and Work Environment oh
lransfer of Traini
Herviana Veronica Alfara, Siti Zulaikha Wulandari,
Daryono
The Effed of Job Stress on Turnover lntention with

|
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Registration
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Title

Author

T tle

Author

Ti、 le

Author

Title

Author
Yadi Fakhruzein Terang Jaya,Pramesti De、v′ Иヽansu「

Chadi n′ ursid′ Abdul Hamid,Aenurofik Aenurofik
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2:40 PM Perceived Organizational Support

Author
Rizkia Amanda Putri, Ada lndrayanto, Dwita
Darmawati

2:40 PM―

2:50 PM

Title
How to be an Excellent Team ? Total Productive
Maintenance Case Studv in Cement Manufacturing

Author
Arif Rahman Husain, Achmad Sudjadi, Refius Pradipta

Setyanto

2:50 PM―

3:00 PM

Title

The Effect ofTuberculosis Treatment Service Quality
on Patient Medication Adherence in KartiniGeneral
Hospital with Patient Satisfaction as Mediation
Variable

Author
Mely Sari Suryani Banjarnahor, Agus Suroso, Eman
Sutrisna

3100 PM―

3:10 PM

Title

The Relationship between service Quality and Loyalt!
of Outpatient BPIS Patients at Kartini General
Hospital with Patient Satisfaction Mediation as

Variable
Author Nita Fernandes, Nur Choirul Afif, Eman 5ut.isna
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■2:45 PM―

1:00 PM
Registration

Arjuna 4

/

lSt Session

1:00,M―
■1■OpM

Title

The Effect of lneffective Monitoring in Detecting
Fraudulent Financial Reporting with Family Firm as

Author Abdul Manan, lmam Ghozali, Tri.ratmiko Wahyu p.

1:10 PM―

1:20 PM

Titio
Predicting Student's to Persue Accounting Profession
Certification

Author Sonia Rizkita Subagyo,christina Tri Sctyorini′ Umi
Prat urt____、  _

■:20F■M―

1:30 PM

Title

Accounting Stu(
Residency for cl
Arcountanrs_"_

Author
⑬ FIャ′■o● : 醸

p電昴̈ツ“
出°e Rachml

1:30 PM―

■:40 pM
Title □鐵

CC°.賊ng,。6SirvatiSm:A Meta

日

ⅢⅢ
、

,tiEa Tri sEtyorini
イ レ

1:40 PM―

1:50 PM

Title

Analysis of Performance Differences of Village
Governments (Study at Kembaran District and
Sokaraja District)
Dewi Prabandaru, Siti Maghfiroh, Omarl Rssmana

1:50 PM―

2:00 PM

Title

Ihe Effect of Working Capital Management oh Firms'
Performance (The Case Study of Retail Companies
Listed on lndonesian Stock Exchange Period 2016-
2O27J

Author Ghina Yasmin Mumtaz, Ade Banani, Dian Purnomo
Jati

2:00 PM―

2110 PM

Titie lmpact ofTangible Assets ahd lntanEible Assets with
Sustainable Growth as Moderating Variable on Value
of Firms Listed on lndex Growth 30 Periods 2019,
2020

Author Muhammad Zamzam Dhaffa Ramadhan, Negina
Kencono Putri, Triani Arofah

OPM― Title

Mediating of Managerial Performance Assessmeht in
the Relationship of Good Corporate Governance to
the Preventioh of Dysfunctional Behavior

Author Puji Lestari, Bambant Setyobudi lrianto/ Umi Pratiwi

LJ
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2:20 PM―

2:30 PM

Title
Determinant Analysis of the Use Off Accounting
lnformation in MSMEs Bahyumas

一
一一一一　
　
一　
一

Author Rini Widianingsih, Agus Sunarmo, Dimas Aryadenta

2:30 PM―

2:40 PM

■tle
The Effect of Dividend Payouts on Firm Value: The
Moderating Role of lnstitutional lnvestors

Author [Jlfah Nurokhmah, Sudarto, Rio Dhani Laksana

2:40 PM―

2:50 PM

Title
The Effect of Gender Diversity and Profitability on
FinancialDistress

Author Nanda Minhatul Maula, Ade Banani, Naimudin

2:50,M―
3:00 PM

Title
Environmental Management Accounting: Literature
Review

Author Hijroh Rokhavati

3:00 PM―

3:10 PM

Title

The lnfluence of Financial Ratio and Dividend Policy

oぃ PrOfit Growth in Consumer Goodslndustry sector

Companies tisted on the lndonesia Stock Exchange

2016-2020

Author
Tasha Pradipta Bolga Nasution, Ade Banani, lntan
shaferi

3:10 PM―

3:20 PM
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12:45 PM―

1:00 PM
Registration

Ariuna 5

lSt Session

1:00 PM―

■:10 PM

Title
DiSital Financial Literacy Education Modelfor Batik
MSMEs in Sanvumas Regency

Author Lina Rifda Naufalln, Aldila Krisnaresanti, Jaryono

1:10 PM―

1:20 PM

Title
Determinants The Success ofSmall and Medium
Culinary Ehterprises in Mulyasari Tasikmalaya.

Author Millenia Putri Serati, Dijan Rahajuni, Arif AndriWibowo

1:20,M―

1:30 PM

Title

The lnfluence of Entrepreneurial Experience on
General Entreprenerial Passion and Entrepreneurial
Self Efficacy

Author Devani Laksmi lndyastuti

1:30 PM‐

1:40 PM

Title

膠

onut Sugar Production Eased on
innut SuEar Craftsmen

L‖:s,lti padriah,Dり an Raha]unt Allntok。

2ndsession

Author

|

1:40 PM‐

1:50 PM
瞳 71 ピ

T tle

Author ■

―

nut Sugar Market
Digital Marketihg at KUB Centra

Purbalingga1:50 pM_

2:∞ PM

T tle

Author
Nur Chasanah, Ade lrma Anggraeni, Wita
Ramadhanti, Jaryono

/■
M



12:45 PM―

1:00 PM
Registration

Arjuna 6

lstSession

1:00 PM―

1:10'M
Title

Village Owned Enterprlses and Sustainable
Economics in Cilacap County

Author Wita Ramadhanti, Oman Rusmana, Triani Arofah,
Yoma Hendra Harjasa

1:10 PM‐

1:20'M
T tle

Profitability and Economic Efficiency ofthe Hair Craft
Creative Industry in Purbalingga before and during
the Covid-19 Pandemic

Author Agus Arifin, Rakhmat Priyono

1:20 PM‐

1:30 PM

Title

Study on the Potentjal of the Village Agriculture
Sector to Ensure Food Security (Case Study in
CilonEok Distrld, Eanvumas Repencv

Author Arif Andri Wibowo, Muhammad Farid Alfarizy,
Suharno Suharno

1:30PM‐
1:40 PM

Title J
Utilization of Accounting Digitization for MSMEs

Development in the New Normal Era

Author       蟄 a Pttmasa“′Sに Maghfiroh,Agus Sunarmo

くocc:^"翫 1

1:40 PM

l:50 PM

ヽ

Title

Examining Causality of Managerial Ability Against
Executive Compensation (Case Study on
Conventional Banking in lndonesia)

Author SriLestari

1150 PM―

2:00 PM

T,tle

The Effect of Company Financial Performance on
Stock Return of Companies Listed On lndonesia Stock
Exchange

Author Mochammad Mift ah,.laryono, EkaninBtyas Widiastuti

L_二:|:rJISes“
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12:45 PM‐

1:00 PM
Regiitration

Arlunaフ

1'rsession

1:00 PM

l:10P,И

T tle

Lack of Human Resources on the waitingTime for
Outpatient Pharmacy Services at Emanuel Klampok

Hospital
Author Darma luang Bakti, Naimudin, BudiAji

1:10 PM‐

1120 PM

Title

Understanding Culture-Based Tourist Persohality to
Build a Memorable Based Tourism Experience and
lmprove Tourist Revisit lntention with Pentagon
Tourism ldehtitv as Moderatihg Variables

Author Surtini, Sudarto, Lusi Suwandari

1:20 PM^

1:30PM

T tle

nce ofVisual Packaging Design on Brand

I with Mediating Variables Perceived
d Perceived Value (Study on Unsoed

:onsumers Silverqueen )

Author
量

Aprilianiog Setvowati, Monica Rosiana, Sri Murni
sglyg*gli
lhe lnfluence of Consumer online Reviews on the
Purchase lntention of Cosmetic Products by the
Millennial Generation

1:30 PM―

1:40 PM

Title 魏
Author Sri MurniSetyawati, Weni Novandari, Ade Yuliana

1:40 PM―

1:50 PM

T tle
Ihe Effect ofJob Satisfaction and Work Engagement
on Organizational Citizenship Behavior

Author
Elma Ayu Mareta, Ratno Purnomo, Ade lrma
Anggraeni

[甲
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ONLiNE PARALLEL SESS:ON

12:45PM―

■100 PM

Marketint
Zoom

1'tSession

1:00 PM―

1:10 PM

Dimensional Analysis of Dissatisfaction Against Brand
Switching

M- Trihudiyatmanto, Heri Purwanto, Ervin Yulistiana

1:10 PM―

1:20,M

Online Repurchase lntention of

Author ,As h Ahistasart Sri Murni

din

1:20 PM―

1:30 PM

action and Customer
ong Brilink Age

int Ary Yunanto,Nur Choi「 ul Af f

1:30PM―

1:40 PM

Procurement and PlanninB
cies in Baniarne8a.a Regency

Beta Barasila Nirma Handalis, Sudarto, Haris Eudi
Widodo

2・
d Session

1:40 PM―

1:50 PM

日ectronc Word Of MOuth(C‐ WOM)Of HOSptal
Marketing

Benny Wantoko, Sri Murni Setyawati, Najmudin, Titi
Nurfitri

1:50 PM‐

2:00 PM

Analysis ofThe Fadors that lnfluence the Decision to
Purchase Subsidized Housing Loars at PT. Cirebon

Ahita Setianinssih, Sulivanto. Arv Yunanto

2:00 PM―

2:10 PM

The Relationship Marketing Practices on Priority
Customer Trust Levels in Depositing Funds at Bank
BRI Purwokerto durihe the Pahdemic

Desy Ceria Wati, Atus Suroso, Weni Novandari
Marketing Strate8y for SMEs Products from Ancient
Handicrais、v th the SOCTAC Approach

Diah Arum Probowati, Rahab, Dwita Darmawata

■ |■ ‐ ‐  ||:||
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醐

3'd Session

2:20 PM―

2:30 PM

T tle
Study of Challenges Faced in the Adoption of Digital
Marketing MSMEs in Banyumas Regency, lndonesia

Author
Aldila Krisnaresanti, Lina Rifda Naufalin, Adi
lndrayanto, Hendro Sukoco

2:30 PM―

2:40 PM

Title

Factors Associated with Patient Satisfaction in

Diabetes Mellitus Outpatient in General Hospital of
PKU Muhammadiyah Purbalingga

Author
Youngky Fitra Cahyanda Putra, Wahyu Siswandari,
Ade lrma Anggraeni

2:40 PM―

2:50 PM

Title

The Affect of Visibility, TanBibel, and Reliability on
Quality of service in Class D Hospital ln The Regency
Of Kebumen, Central Java.

Author
Cahyo Widianto Alias Totok, Adi lndrayanto, Haris
BudiWidodo

2:50 PM―

3:00 PM

Title
lmage of Mas Kembang Tourism Park in Tourism
Marketing Perspedive in Eanyumas District

Author 盟 E 菫

3:00 PM―

3:10 PM

∫
勲
歩

T tle

MarKettng v P (Product, Price, Promotion, Place,
and Physical Evidence) Analysis on
ns on Beauty Products and Services
rkerto and Services KiwiClinic

ru,● 11● oて

Author 覇 lntan ln
Trust in
Satisfac

3:10 PM―

3:20 PM

Title

Author Heri Purwanto, M. Trihudiyatmanto, Siti Rohaninesih

3:20 PM―

3:30 PM

Titte

The Mediation Role of Brand Trust on The Effect of
grand lmage on Student Decisions to Study at The
Unlversitas Peradaban

Author
Umar Seno Bayu Alt Sti Zu alkha Wulandan,Nur

Choirul Afif

3:30 PM―

3:40 PM

Title

The Effect of Customer Trust and Perceived Service
on Post Purchase lntention through Customer
Satisfaction on Online Grab Transportation

Author Aldino Agus Anggoro

/■



12:45 PM―

1:00 PM

Human
Resource

Zoom

1*Session

1:00 PM―

1:10 PM

Management of Preventing the Spread of Hoax by
BHABINKAMTIBMAS in Cilacap Police Station

n Xusuma, Sri Lestari. Achmad Sudiadi

1110 PM‐

1:20 PM

lnvestigating the Relationship between Patient
Empowerment and Hospital Environment Facilities

Shared Values on Satisfaction

Kartika 5ari, LusiSuwandari, Budi

1:20,M―
1:30pM

The Effed of Work Motivation on the Performance
lan District, Banjarnegara

Author ia, Ade lrma Anggraeni, lntan

1:30 PM―

1:40 PM

ihip on Readiness to Change
al Support as Moderating

Rabiyatul Adawiyah, Dwita

2d session

1:40 PM―

1:50 PM

The Effect of Desire to Switch Job, Compensation,
Career Development and the Work Environment of
Nurses at the Purbowansi Gom
Romadon iyah .roko Suwignyo, Ratno Purnomo, Rio
Dhani [eksana

1 50 PM―

2:00 PM

The Effect of Transformational Leadership on Village
Owned Enterprises (VOE) Program on Community
Welfare with Community Participation as a

Moderating Variable in 30 Villages of Banjarnegara

Fahrurrozi Zulkarnain Alfadh, Achmad Sudjadi, Siti
Zulaikha wulandari

2:00 PM―

2:10 PM

The lnfluence ofAutocratic Leadership Style on
Employee Performance at Ayam Panttant Mba Lies
Restaurant in Purwokerto
Astri Yana Elsera, Ratno Purnomo/ Ary Yunanto
The:n■ uence ofThe Capab‖ ity of Badan

Permusyawaratan Desa(3PD)Mamber On the

[  ・lar,il学 ,,''i°
n:‖●Tan Resourcls‐
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2:20PM supervision ofVillage Asset Management in Sokaraja

Suroso -, Achmad Sudjadi, Ade lrma An

3'dSession

2:20 PM―

2:30,M

"Be Ggod, Be Creative": The lnfluence ofPersonality
Traits on Creativity
Refitia Rizki utami, Sri MurniSetyawati, SitiZulaikha
wuiandari

2:30 PM―

2:40 PM

Knowledge, Attitudes, Awareness towards the
Prevention and Control Covid 19 of Covid-lg at the
Dental Clinic of RSGM UNSOED

Asmala Triwulandari, lntan Shaferi, BudiAii

2:40 PM―

2:50 PM

Utilization of Hospital Management lnformation
System (SIMRS) Using the Technology Acceptance
Model(TAM)atRSGM UNSOED
Fr ta VVarasati,Rahab,Haris Budiや Vidodo

2150 PM―

3:00,M

The lnfluence of Predictors Career Resources on

3:00 PM―

3:10 PM

conflict and Work-Life
ith Organizational

:kha Wulandari

3:10 PM―

3:20 PM

load, External Locus of Control and
ict on Job Satisfaction with Job

ariable
Iiti Nurfitri,Meutia Karunia

3:20'ヽハー

3:30Pヽ4

Effect of Emotional lntelligence and Proactive
Personality on Career Success with Work
Environment as Moderating Variables (Study on
Production Employees of PT Gajah Iunggal
David Prayoga, Achmad Sudjadi, Ade lrma Anggraeni

3:30 PM‐

3 40PM

Analysis ofthe Problems of Business Managemeht in
MSMEs in Banyumas

Tohir, Adi lndrayanto, Dadang lskandar, Aldila
Krisnaresanti

ゝ ‐1 11 1■   ||
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Tit:e

Autl-ror

T tle

!

Author

T tle

Author

T tle

Author Rino Wahyuria Abadi
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Title
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12:45 PM―

1:00 PM

Finance

And

lSt Session

1100 PM‐

1:10 PM

The lnfluence of Real Earning Management on
Company Value with Managerial Ownership as
Moderating Variable
George Bamafarhan, EIiada Herwiyanti, Yusriyati
Farida

■:10,M‐

1:20 PM

Analysis of Investment Credit Demand in National
Private Banks lndonesia

Gilang Te

1:20 PM―

1:30PヽИ

Factors DetermininB the Quality of Financial

nd Loans Cooperatives: Case of

Dian lndira Kusuma, Sri

1:30 PM―

1:40PM

(ROA),Debt to
d Current Ratio (CR) on Stock

Sector Companies Listed on the

ch Fairuz Ruvenda, Christina

2nd session

1:40 PM―

1:50PM

Ihe Effed of Firm Size, Profitability, and Solvability
Toward Audit Delay with lndustry Specialist Auditor
as Moderating Variable
Laelatun Nahdiya, Eko Suyono, Ratu Ayu Sri

1:50 PM―

2:00 PM

The Effect of Work Culture Change Program an
Employee Motivation on €mployee Perfolmance at
the Bank lndonesia Representative Office Purwoke
Adi HaryO wicaksOnO,Rio Dhani Laksana,Adi

2:00 PM―

2:10 PM

The Analysis of Doctor's Workload in Optimalization
of Manpower Utilization at The RSI Muhammadiyah

The lmpact ofJob Stress and Job Burnout on Power
Health During the Covid-19 Pandemic

Ade lrma Suryani, Megawat, (halil Gibran, Damara
Felita

理
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Registration
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Author Nabilla Mahari
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Author Anifldya Ryan P.amudya
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2:20 PM―

2130 PM

Competitive quality lmprovement Development
Small Medium Enterprise Handicraft Products an

Pramono HariAdi, Rio Dhani Laksana

2:30 PM―

2:40 PM

Social lnteraction Services as Mediation between
lmase and Social lnte.action Satisfaction

Arief Adhy Kurniawan, Kartawan, , Sri Murni

″

/q
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Title

Author

Title
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12:45 PM‐

1:00 PM

Economic
And Rural

Zoofi

1*Session

1:00 PM‐

1:10 PM

The Role of Dark Personality Traits in Shaping

Entrepreneurial lntentions among lndonesian

Dian lrawati,Tiladela Luhita

1:10 PM―

1:20 PM

ial Cooperation between
lmprove the Economy of the

1:20 PM―

1:30 PM

メQuality of Human
ance of BUMDESin

1:30 PM―

1:40 PM

from the 6rocery Shop
Village, Banyumas District,

Risma Wulansari, Hary Pudjiahto, Ratna Setyawati
Gunawan

2nd session

■:40PM‐

■:50 PM

The lmpact of The Covid Pandemic on Profit of Street
Vendors in Panyawenyan Tourism Site Majalengka

Mubarok Topan Waluyo, Hary Pudjianto, Ratna

ti 6unawan

1:50 PM‐

2:00 PM

The Impact of the Covid-19 Pandemic on the
Consumption of Online Delivery Services for Stu
of lenderal Soedirmah Uni
Muhammad Fasya Evanto Prasoio, Lilis Siti Eadriah,

2:00 pM_

The Effect of Digital Literacy on Online
Entrepreneurial lntentionsi The Moderating Role of

Sr MurniSetvawat,Su‖ yanto,Monica Rosiana′

Redika Fauzi

Para‖e!Session:Economic and Rural Development

|

同
同
日
日
日
――

Registration
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II
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Author L・ ■ Viviana Mavasari

Title

Author

Title

Author

Title

Author

T tle ″

LAuthor

lhLJ
∠



■
■

■

2:10'M―
2:20 PM

Title
MsME Resilience Levels in Banyumas Distrid, an

Empirical Study after the Pandemic.

Author Wahyudin, Retno Kurniasih

2:20 PM―

2:30 PM

Title
lmpact of Knowledge Creation and lnnovation on

SMEs in the Time ofThe Covid-19 Pandemic

Author Far d,AmrL Nurha"za,Raff Athanah A

2:30 PM―

2:40 PM

Title

Utilization ofVillage Own€d Enterprises (BUMDES) in
ganyumas Regency in Economic Recovery after the
Covid 19 Pandemic

Author Rio Dhani Laksana, Pramono HariAdi, Titi Nurfitri

2:40 PM―

2:50 PM

Title
Society 5.0 as a Solution for Small and Medium Micro
Businesses in Pandemic Era

Author Karina Odia Julialevi

2:50 PM―

3:00 PM

Title

The Effect of Work Discipline on Employee
Perfoamance with Compensation as Mediation
(Employee Study at RSUD Dr. R. Goeteng
TaroenaCjhrata Purbalingga)

Author Bangkit Pambudi, Sri Lestari, Lantip Rujito

3:00 PM‐

3:10 PM

Title

Impleい entar61 A,alys`ofthe Merdeka Belaiar―

Ka■ptlS Mさ rd,К●(M13KM)Student Exchange in the
Economic Education Study prog「 am

Author laryono, Tohir, Rasyid Mei Mustafa



RuralGovernments
Author Anisa Apriliani, Puji Lestari, Agus Faturokhman

2:30 PM―

2:40 PM

T tle

The Effect ofThe Stock Market Reaction to the
Events of Covid 19 Pandemic in pharmaceutical

Sector in the lndonesia Stock Exchange
Author lmroatussan!yyah caesatta,sudarto,Intan ShaFen

2:40 PM―

2:50 PM

Titie
Performance Analysis Of MicrOf nance inst tutiOnsin

Banyumas Regency du「 ing the COvid-19 Pandemic

Author Dian Purnomo」 atL NOimudin Nalmudin,Pahrul Faua

2:50PM―
3:00 PM

T,tle
Bootstrap Financing Pradices in Small Enterprises to
Support Rural Green Tourism

Author
Bambang Agus Pramuka,zahrotush Sholikhah,Khalid

EItaveb EIfak:|
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Operational
& lslami.

Eaonomics
Zoom

12:45 PM―

1:00Pヽ4

lSt Session

Effect of Lean Management on Outpatient Waiting
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ABSTRACT

This study aims to determine how the influeoce of social media marketing on ihe purchase intefltion of
shopeefood service users in Purwokerto with trust, bmnd image and brand awareness as mediating
variables. The analytical tool in &is study uses the Panial Least Square (PLS) approacb using SmartPLS

software. Sampling rxing purposiv€ $mpling t€chnique- The data collection method in this study was using
a closed questionnaire via google form to 160 respondents. The results of this study hdicate that tle
variables of social media markcting, trust, and brand image have a positive effect on purchase intention
whilc brand awarencss has no effect oo puchase intentiotr. The results of tbis study also found that txst
and brand image play a role in mediating the relationship between social mcdia marketing and purchase

intention. Meanwhile, the bmnd awareness variablc does not play a role in mediating the rclationship
between social media markcting and purchase intention.

Ke,,rvords: Social Media Markcting, Trusl Brand lmage, Bmnd Awar€ness, Purchase Intention.

1,Introductiotr

The rapid development of the intemet shows that Indonesia is experiencing an increase in
population in intemet usage by I .030/0 when compared to 2021, this number is equal to 2. I million
oew intemet users within onc year (We are Social, 2022). With the results of t}te survey. it can be
said that 204.7 million Indonesians are intemet iiterate.

Shopee food is one ofthe online food services that was introduced in Indonesia since April 2020,
and is also available in Vigtnam, after shopee's parent, Sea Group acquired a food dclivery
company in Hanoi, Vietnam, namelyFoody Corporation in August2020. Shopee food chose social
media marketing as a promotional tool where they first inroduced theii services through YouTube
Shopee lndonesia. In addition, shopee food is also intensirying its promotions through the
Instagram, TikTok and Twitter platforms by sharing interesting and informative content. To
increasc consumer buying intcrest, shopee food offers various discounts and offers that are quite
attmctive, such as a 50% discount up to 25 thousa[d witl a minimum purchase of 50 thousand,
and a 3070 discount up to 20 thousand with a minimum purchase of40 thousand, a discount on
shipping costs of 12 thousand, and so on. Shopee food also cooperates with shops where they offer
bundling menus at lower prices than usual.
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An important point for a company to be able to win market competition, namely by paying
attention to what underlies a consumer in choosing a product, in this case is buying interest from
a consumer which always ariscs after an altemative evaluation prccess and in the evaluation
proccss that person will make a series of choices regarding products, serviccs or services to bc
purchased on the basis ofbrands and interests. There are many factors that encourage consunrer
puchase intention in online food delivery services, some ofwhich are social media marketing.

Wit} the prcscnce ofsocial media marketing, ofcourse, it plays a vcry important rolc in marketing
a product and will also have an impact on people's consumption pafterns, if previously people
bought food offline or came directly to the place where the food was sold. but now people are
tuming to online food delivery services where people can order food through available
applications, without having to come direclly to the food store. With the convenience ofconsumers
in ordering food, in this case using online food delivery, then consumer interest in these services
will inqease. Therefore, this service company needs to ilcrease its marketing on social media
because the better the marketing activities carried out via the intemet, the higher consumer
purchase inlention will be. Social media marketing is believed to be able to influence consumer
interesl because it is felt thal this can cootribute as a medium of communication and effective
mcssage delivery for consumers (Laksmana, 2018). As in thc study conductcd by Manzoor, ct al
(2020), where purchase intention is influenced by social hedia marketing.

However, the findings put forward by Kristina & Sugiarto (2020) and Savitri, et al(2020) found
different results, where the study stated that social media marketing had no effect on consumer
purchase intention. From the inconsistency of the research results, it prcvides room for other
factom that cause the fildings of previous studies to differ. The researcher adds the variables of
kust, brand image, and brand au,areness as mediating variables which from the results ofthis study
will later show whether purchase inteDtion really increases after being inlluenced by social media
marketing and these mediating variables, espccially fbr shopecfood consumers.

2, Literature Review

2. I Purchase lntentiott

Consumer purchase intention is a person's desire to fulf1ll the needs and desires hidden in the minds
of consumers. Accordi[g to Kotler & Keller (2016) purchase intention is consumer behavior that
appe,fs as an action against certain products that form attitudes about consumers' desies to buy a

product.

2-2 Social Media Marketing

According to Karimi & Naghibi (2015) social media ma*eting is defined as a mechanism that
allows alyone to advertjse their blog, goods or services online to reach a wider audience that
canoot be accessed tbrough traditional channels, Meanwhile, according to Alves, et al (2015)
social media marketing is a form ofonline marketing that applies social retworking platforms as
a tool to fulfill communication goals.

2.3 Tt'usl

Trust is the wiilingness of consume$ to ftust the company in providing servjces for its products
and services (Kristina & Sugiano, 2020). Trust is one of the most important factors in a seller-
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customer relationship, and ls an imporlanl elemenl of lhe strength of a business relationship and
lrust is cilical 1() muintaining a long-ter'rn relaLionship.

2-1 Rrdnd invge

Brand image is a picture or imprcssion ol a particular brand in the minds of consumers. Brand
irnage can aiso be consiclered as pa of a brand that oirn be recognized but not spoken, such as

syrnbois, designs, letters or colors. or consunler perceptions ofthe products or sen rces it refrescnts
(Bc hardy. ct al. 2020). ln thc proccss of making purchasing decisions. brand image plays an

important rola. Moreover, there is a greater oppofunity for consumef to buy well-kno\1n brands
that havc a posiril,c imagc. bccarNc a good brand imagc will incrcasc thc pcrccption ofa brand 1or

consumcrs.

2 5 Brand a*-areness

.According to Khoung & alhau (2{)17) brand awarcncss is a picturc that sho$,s a potential
consumer's ability to associale and ren'lerrber end recognlze a brand as part of a particular producr
category that they $ al1t to buy. Bmnd awareness plays an important ro]e in purchase intenlion, the
highq lhc consumcr's a\fareness of a brand. the higher the acceptable purchase inlentr(,r.

). 6 I ll,poth es is Deve htpmen t

2.6.1 SN,IM ro Purchasc Intcntion
Kristina & Sugiarto (2020) end Savitri. c! al (2021) state that SMM does not affect purchase
intenlion. However, othcr findings from Manzoor, et al (2020), Laksmana (2018) stare that social
mcdia markeling has a signilicant irflucncc on purchasc intenlion. Another srud), conducted b-1

Harjanti (2021) said that social nrcdia marketing has d positive effect on purchase intcnIlun.
Hl: Social media markcting has an ctl'cct orr purchase intention

2.6.2 SMM to Trust
Research conducted by Kristina & Sugiano (2020) states that social media marketing has a

signitlcant elIect on trusr. Thc rcsults of this stlLdv arc jn line with the tindings ol Manzoor. ct al
(2020) who tbund the influence oaSl\4M on trust.
il2: Social media tralkeling afttcts trust

2.6.3 SMM to Brand Image
Rcscarch conducted by Ananlasiska, Suhud, & Usina[ (2022) Iound a positive influcncc ofsocia]
mcdia marketing on brand irrage end rcscarch conducted by Savirri (2022) found that social msdia
marketing had an eflect on brand imagc.
H3: Sooial rnedia rrarketing has an cf'fect on brand image

2.6.4 SMM to Brand Arvareness
Research conductcd by Anantasiska. Suhud & tisman (2022) lbund a positive influence of social
fiedia marketing variables on brand allarcness. The next relevant research is rcscarch conducted
by Maria. et al (2019) which statcs tha! social media markcting has a positive efl'ect on brand
awarcness.
H,4: Social mcdia rnarketing has an el_fect on brand a,r'arcncss.
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2.6.5 Trust to Purchase Intention
Research conducted by Kristina & Sugia l) (1020)states that nrst has apositive ellecr on purchase
jntention. These results are consistcnt with research conductcd by Manzoor. ci al (2020) uhich
stalcs lhat trust has a positive eftict on purchase intention.
H:: Irust has .rn rllect on prrr.lr.r:.e i trnrior

2.6.6 Brand Image to Purchasc Inienlior
Research conductcd by Yasecn & Mazahir (2020) lbund a positive influcncc of brand image on
purchase intcntion. These results arc consistenr with rescarch conducted by Savitri (2022) 11,to
found that brand image has a positive eIl-ect on purchasc intention.
T16: Brand imag. hr< an rlt(rr ,,n pur.,h:.\c tnl.nuol

2.6.7 Branci Awareness to Purchase Intention
Rcsearch conducted b.v Susilo\rati & Sari (2020) lbund a positivc and siglilicant effcct of bland
awarcness on buying intcrcst and research conductod by Sharnsudin. ct al (2020) lbund that brand
rrr,rcn<.. had an cilccr or pLr(ltd:c'nrc.lrun
H7: Brand au'arcncss has an effect on purchase intention

2.6.8 SMM with Ttust mediatcd Purchase Intention
I{esca.ch conduoled by Krjstina & Sugiaflo (2020) states that sociai media marketing variablcs
havc a positivc c{Ieot on purchasc intcntion mediatcd by t ust. The same result is also statcd b} the
research of Manzoor, et al (2020) which states rhar thc social media nlarkcring variable has a
positive effict on purchase inlention mcdiated by tnLst.
H8: Trust mcdiates the elfect of social media marketing on pulchase inle[tion

2.6.9 SMM with Purchase Intention rncdiated by Brand Imago
Rcsearch conducted by Savitn (2022) found that social media markcting lariables havc a positive
elloct on purchate intention medialed by brand inrage_

I19: Brand irnagc rncdiates $e effect ofsocial nledia marketing on purchase intenlon

2.6.10 SMM rvjtir Purchase Iniention mediated by Brand Awareness
Research conductcd by Maria. et al. (2019) found that social rnedia tnarketing has a positive effect
on purchase intention mediated bv bmnd al\,areness.
Hl0: Bmnd awareness mediarcs the ellect ofsocial ncdia marketing on purchase lntenhon

Figure l. Research Model

- rtt

_.-_L__.
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80.63%. As for the respondent's occupation, the largest is college students as much as 45% in this
study.

4.2 Outer model evaluation

4.2. I Convergent Validity

l rble 2. Clonvcr /ヽn idi● Anal Ilesultsn IS

No Indicator Loadiflg E、 planatlo

■

| SMM l 0775 050 Valid

SMM 2 0812 0"50 Valid

3 SMM 3 0816 0,50 Valid

4 SMM 4 0776 050 Valid

TI O S69 (,50 Valid

● T2 0814 0,50 Valid

7 T3 0,72 0.50 Valid

ヽ T.1 0778 0,50 Vald

, Blr 0839 0.50 Vali0

| BII 0821 050 Valid

| BI 3 0874 0,50 Valid

BAI 0884 0.50 Valid

3 BA2 ０
０

●
′

０ 0,50 Valid

● tsAl 0.76 0.50 Valid

ヽ BA4 0708 0,50 Va"d

6 PI 1 0864 0,50 Va id

7 Pt2 0837 0,50 Va id

8 PI] ()854 050 Valid

, PI 4 0755 0,50 Vahd

The indicator is declarcd valid if the loading valuc is greater than 0.7. However, according to
Ghozali (2015) tbe loading value of 0.5-0.6 is sdll acce!,table. This study refers to Ghozali's
opinion, so the cut of value used is 0.5-0.6. Bassd on table 2, all indicators have been declared
valid. The overall value exceeds the minimum limit, the cut of value is 0.50. Thus, it can be
processed into the following analysis:

4.2.2 Discriminant validity
Ghozali (2015) states that the modol has sufficient discriminant validity if the AVE root of each
construct is greater between constructs- The results of the first stage ofthe discriminant validity
analysis are presented in table 3,

Tabic 3 Result ofthc disa 0 crinnnant v:rlrdr 1ド

Variable SI' M 'l rust BI BA PI

SMM l17'S 0684 0535 0649
0652 〔)809 0713 0674 0604

BI 0845 0657
BA 0785

PI 0829
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The rcsults ofdiscrimiiant validity show that the AVE root value for ail variables is greater than
the correlation value between constructs. Thus it has fulfilled the requirements and can be
processed to the next stage.

4.2.3 Composito Reliability and Cronbach's Alpha
A construct is considered reliablc il'it has conrposite reliability and Cronbach alpha valucs greater
than 0.70. Tle results ofthe analysis ofcomposite reliability and cronbach alpha are prcsented in
table 4.

able 4 Rcsult .f thc L'oorp.\ire RcliJb dan Cronbach A
Variable Cronbrch's Alph, Compositc Reliability f,xplrnation

SMM 0.1171 0700 Rclab e

TRUST 0,814 0883 0700 Relia卜 lc

0,799 0882 0700 Rcliable

BA 0,793 0865 0.700 RcHable

PI 0,847 0.897 0700 Reliablc

The results of thc analysis ir table 4 are the data obtained in full with Cronbach's alpha value
greater thafl 0.700 for all variables. Thus, it can be acceptcd that these variables arc declared
reliable.

4-3 Inner Model Evaluation

lmer model describcs the effect between variables. The evaluation ofthe inner model is done by
looking at the value of R squate. The results of the R square analysis can be seen in table 5.

Based on table 5, the result ofR squarc trust is 0.425. In the variable model, trust is influenced by
social media marketing. This shows that thc SMM affects thc confidence of42.5% with the valuc
ofr square less than 0.67. It was concluded that the model was in the moderate category.

Based on table 5, the result of R square BI is 0.468. In the va able model, brand image is
influenced by social media marketing. This shows that SMM affects bmnd image by 46.8yo wlth
r square value lsss than 0.67. It was concluded that the model was in the moderate category.

Based on table 5, the rgsult ofR square Bl is 0.286. Brand awareness is influenced by social media
marketing. This shows that SMM affects brund awareness by 28.60% with an r-square value less
than 0.33. It was concluded that the model was in the moderate category.

Based on table 5, the result of R square BI is 0.632. Purchase intention is influenced by social
media marketing. This shows that SMM affects purchase intcntion by 63.2% with an r-square
value less than 0.67. [t was concluded that the model was in the moderate category.

able 5. Thc result ofthe inner model evaluation
Variable Il souare Rule of Thumb Conclusion

Trusl 0,425 >0,67 (strong)

0,33 (moderate)

0.i 9 (weak)

Chin ( 1998)

Modcrate
BI 0468 N{odcralc
BA 0,286 Moderate
PI 0,632 Moderate
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I-4 Hlpolhe.\i\ T(.tti g

H),pothcsis tcsring is uscd to scc rhc significance of the independent va.jable on the dependent
Yariable- The independent variable is dcclarcd influcntjal il the t-staristical yaiue has ll vaLue
greater than 1.96 and thc p-\,aluc or signiticance is below alpha 0.05. The lesults o[the t-tesi
analysis and its significance can be scen iI1 table 6.

Raseci on table 6. it can be secn that from hl,pothcses I to 6, the t-count value is greater than 1-95,
and thc rcsuhs show that hypotheses I lo 6 are accepted. Meanwhilc, for h;pothcsis 7, nanrely the
BA variable tovards Pl, the Fcount value is 1.932 or less th{n 1.96, this indicates that the seventh
hypothesis is not in line rvith cxpectations and is rejecteLl.

1.5 Medidtion Effed H],pothesi,\ TeSting

Based on table 7, il is knowr that thc p-valuc ofthc influence oI SMM on PI through trust is 0.05
or equal to 0.05. so !he eighth hypothesis is accepted, trusr rncdiates the relalionship between social
medra marketing and purchasc intention. Then the p-value ofthe influencc ofSMtrl on l,l through
BI is 0.00 or less than 0-05. so the ninrh hypothcsis is accepted, brand image mediatcs the
relationship bct\\'een social iledia marketing and purchasc intention. Meanwhile. thc p value of
thc influcnce of SMM on PI through 13A is 0-10 or g1 earer than 0.05 so that the lenrh hyporhesis is
rejected. brand awareness docs not mcdiatc the influence ofsocial edia marketing and purchase
irltention.

5. Discussion

As hypothesized, SMM has a positive etlict on purchase intention on shopeefood scrviccs. This
study is in linc with thc findings ofManzoor. et al (2020). Laksmana (2018) and Ha{anti's research
(2021), this proves that SMM plays a rolc in buying interest in shopeefood services. SMM has a
positivc cllict on trust in shopeefood scniccs. this study is in line rvith the findings o1'Krisrina &
Sugiarto (2020), a,'rd research by Manzoor. ei al (2020). this proves that SMM plays a role in
increasing trust in shopecfood se ices- SMM has a positivc cffect o11 brand image on shopeelbod
services. This rese:lrch is in line rvLth the findings ol Anantasiska, Suhud & Usman (2022). and

abel 6. Direct efTect tst

CausaIry be$een variable (direct eff€ct) Coer t-vahe Crt of value Explanatior
SヽIM ttPI 0,566 ll,53S 0,OS

SMM tt Tmst 0,652 ll,203 0,00 ハ
０

SMM□ BI 0.684 15,158 0,00 0,05 Hi, Accepled

SMM口 BA 0,535 8,85 0,00 0,05

T■sttt PI 0,246 2054 0,042 0,05 Hr, Acc€pted

BI□ PI 0.402 4,742 0,00 0,05

BA tt PI 0,244 1 932 0,055 0,05 H7, Rejected

Table 7 1ndircct nfluence h\Dothesis test (mediation
Carsality between varirble (indirect ei{ect) Coer p-value Cut ofvalue Erplmation
SM M¬Tnlst¬ PI 0160 1,971 0,05 0,05

Sヽ4M ttBI口PI 0,275 4,065 0.00 0,05 H,, Accepted

SMM ttBA ttPI 0131 1,654 0,10 0,05 Il i, Rcicclcd
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the research of Maria, et al (2019), this proves that SMM plays a role in improvirg the brand image
of shopeefood services. SMM has a positive elfect on bmnd awaxeness in shopeefood services.
This study is in line with thc findings ofArantasiska, Suhud, & Usman (2022) and the research of
Maria, ct al (2019), this provcs that SMM plays a role in increasing brand av,,areness ofshopccfood
services. Trust has a positive cffect on purchase intcntion on shopeefood services. This research is
in line with the findings ofKistina & Sugiarto (2020) and the research of Manzoor, et al (2020)

which proves that trust plays a role in increasing coNumer purchase intention in shopeefood
services. Brand image has a positive effect on purcha-se intontion on shopeefood services. This
research is in line with the findings ofYaseen, & Mazahi (2020) and research by Savitri (2022),
this proves that brand image can hcrease consumer purchase intgntion in shopeefood services.
Brand image has a positive effect on purchase intention on shopeefood services. This research is
in line with the findings of Yaseen & M^azahitr (2020) and Savitri's research (2022), this proves
that brand image can increase consumer purchase intention in shopeefood services. Brand image
has a positive effect on purchase inte[tion on shopeefood services. This research is in line with dre
findings ofYaseen & Mazahir (2020) and Savitri's research (2022), this proves that brand image
can increase consumer purchase intention in shopeefood services. Brand awareness has no effect
on purchase intention on shopeefood services. This study is not in line with the findings of
Susilowati & Sari (2020) and the research of Shamsudin, et al (2020), in this case proving that
brand awareness is not able to increase consumer purchase intention in shopeefood services.

Statistical results also sho1' that there is an indirect relationship berween social media marketing
and purchase intention through tust. Previous research revealed by Kristina & Sugiarto (2020)
and Manzoor, ct a1 {2020) statcd that trust mcdiates the relationship between social media
marketing and purchase intention. The results of this study also lbund an indiect relationship
between social media marketing and purchase intention, which is in line with research findings
from Savitri (2022) which found that brand image mediates the relationship benveen social media
marketing and purchase intention. However, the statistical results show that there is no mcdiating
relationship between brand awareness and thc influence betwcen social media marketing and
purchaso trtention. This study is not in linc wirh the fiodings of Maria, ot al. (2019) which found
that social media marketing had a positivc effect on purchase intention mediated by brand
awa(eness.

6. Conclusion

Based on the results of the analysis, it can be concluded that the variables of social media
markcting, trust, brand image have apositive effcct on purchase intcntion, but the brand awarencss
variable was found to havc no effect on purchase intention. And the results also show an indhect
influence on social media marketing and purchase intention through fust, and also an indirect
influenca on social media marketing and purchase intention through brand image. However, there
is no mediating effect of brand awareness on social media marketing and purchase intenrion.
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