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lndonesian Consumerd Ferceptions of Locally Grown
Fnoduce: A Case Study

Foppy Arcil

Jendenl Soedirman Unlvercity, Departrnent of Agricultural Technology
Dr Soeparno St Karangwangkal, Punuokerto 53123, Central Java, lndonesia

E-mail: poppyTrtarsil@gmail.com

ABSTRACT

This study investigates consumer perceptions and the levelof awareness of
localfoods among lndonesian consumers who are llving or staying in South
Australia. A total of fiffry one respondents were invotrred in this study. The
snowball technique were employed to select respondents. "Local
production' is found to be the most important meaning of "local'.
Consumers believe that local foods are food produced and sold within
province and neighbouring province. tocal foods are also believed to be
cheaper and have higher qualrty when compared to 'nationai' or'imported'
food. Rice is mentioned most frequently by respondents as localfood beside
$i,eet potatoes, fish, and sago. The consumer levels of awareness of local
foods and localfood polrcy are stiNl low.

Kerylrtlalrdx lndonesia, lor;ol fwd, prreptian

I]TTROTX'CNON

to6l fuod trcnd b not a nevr phenomenon. lnterests in relation to
local foods have been identified in early 198Os. Eastwood (1982 p. 1831

reported that'consumers have no strorg preferences for or against locally
fresh produce". Bruhn (19!)21then indicated that consumers who shopped in
Sacreento and Sonoma, United States expressed their interests to buy locally
grown prduce if the products had good quality and the price were not
higher than they usually paid. Subsequently, the local food movements are
ffourishing in many countries around the word. People who buy and
consunre localfoods, so-called "lccavoref, are aware about "foodmiles", the
distance the foods travel. ln united States, Brown (20031 found strong
inErcsts in }oal foods annng Southeast Mis$uri consufilrrrs- In United
Xingdom, the local gorermment has prornoted the local food system since

the early 20(ns" Althougtt UK consurners purchase their local fioods very low

I

t
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or a regurar basit they herkve that rocar foods have better quarity
fresher (Trobe, 20011. ArsiletoL {20o4bl exarnined what the motives be
purchasing local foods in lndonesia" rt was reported that ,good hearth,
'cheap prie'are two main motives of rndonesirn aonrri,"rs to cons
their locally Brown foods. - -- ---

The gorernment of rndonesia has promoted tocal food policies shrc
196ry- The presidenfiar Decree nurnber t4/rg74 was issued 

"i,ni* Iimproving people dairy di,et" This plogram was then strengthened by ff
diversification and nutrition prognm sponsored by rndonesian aericu#
Departnrent (1993-lgg8). tndonesian Ministry of Food .rro rruricr,eci
slogan 't lake lndonesian fuodt' in year 1996 that focued on .n.o.rJ
lndonesian people to eat rnorc locat food products. The rood 

-seffi
council was then established in 2ffi1. Another important regulatio*
respect to local foods uuas presidential Decree Number 22 year 20ffi
aimed at acceleration for the consumption of diversified foods that r

based on hcal resources.
Although the local food rnovernent has been promoted as the .adil

prtlgrarn to deal with food consumption problerm such as the
rice as tfie sdrurce of carbohydrate, there are still limited studies with
to consumer perceptions and a$Ereness of rocaily grown proad,*

, P.,2Ol4

scholarly research joumal articles to the definition of ,tocal, is ,ery ffi
particularly based on lndonesian case study. when raising a question tffiI
is the definition of 'locaf?' Marry answers may be arise such as
ploduction, geographic differences (physical distancg political bounx
border of counties, and rcgion boundaries!, driving iirtrn." (arsil i i
2O1.{a; Dume et al-,20t!;Onozaka et ot., 2ALA; Darby, 2@g; Smithers rfr
2fi)8; Zepeda and Leviten-Reid, 2OfF;; Gallons et al., 1997), qr
(chambers et ar., zooT), and distribfiion (wilkins et aL, zooo). g
researchers have constructed the meaning of ,local, in different
According to previous published surveys, there are different definiti+m
local foods mentioned hy consumers from developed countries uacre;

lndonesia- what the most importart concern is the meaning oilr"ot
search of studies through official rrebsites of lndonesian gouernment i

but it can be categorised into: (al physisalscale such as 30 miles (rriniffi
a day's round trip (Devine,2004), {h} geographical horders such as *u*
neighbouring county (ostrom, 2008), {c} place of production (wirkins *:
2(n01, {d} place distribution and manketing {wilkins et ol.,zffii), (e}srq
local farmer and economy (Bruhn et ar-,19g2; smithers et or., io6g), *;,prie and quality (Roininen, 2fl)6; chambers, 2007; Bruhn et ar., iiirr,i
th€ local food movement continues to pow not only in developeu .*i
like the united states, and furopean countries but also flourisk
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developing countries tike lndonesia, therefore the aim of this research is to

exarnine consumer perceptions and the level of awareness toward local

*oods. ln order to o(amine the perceptbns and consumerd aurareness of

local foods among lndonesian @nsulners, some research questions have

beenformulated:
a) What is the meaning of "local'?

i b) Ftow do **u*"ti percehre the price and quality of locally grown

produce? 
_.

c) What is corsumerC vision abo$t bcal farmers?

I di What are the name of ilocal fiood products that consumers are familiar

with?
€) Are they familiar with bcal fiood policies in lndonesia?

f) what are oonsunErt' levels of awareness of food labelling and country

of origin?

l

IilATERIAIS AilD MEITIOT'S

l, This study investigates the consumer perceptions and anrareness 'of
,r*.1 r*or .rnong 51 lndonesian oonsumers who live or stay in South

il;J;" snowbilt techniq$e u;gre chosen to select respondents due to

.praAical reasons. Semi-structured interview were used to collect information

:il;;;;"t ouring irtovernber 2010 to ;anuary 2011. The interview

.:.. iJ ;; asung ,"rf,rrd"ntt initial geefng .qTfon:-.t:, ,3"I
;;;&.-n"tinounts strouu 69 (al a food decider, (b) living in

'l*-"*ri" .a least one year and (c! consumed local foods when living in
'*onesia. Respondentr choose the place of interview such as at the

,:ilo"io"* d."., at horne, in ttre rnalh or supermarkets' The interview

firsted arourd 2O minutes-
=- op"r*nded question tircne asked to the consurners with rcspect to

*. *"ii"e-;i{;f. Then, a semi-structured question: were presentedto

sp ;;;;;&nts with regards to the local boundaries, cdnsumer perceptions

d-fi; ;"d quality oflocal foods and consumer vision of kocal farmers'

t&<nondents were also asked to mention the name of local products'

,g1|wing these questions, a series of semi-structured questions was

*r! ided to the respondents to identifi their level of awareness of local food

and policies, A closed and open-ended questions were provided to

m to collect ttreir socnodemographic profile' All data were

Ited as a peroentaBe of the total data. The methods used in this study

to nrsit d or. (20r*a). The data arc then summarized and presented in

resutts and dlscrssion section and some critical points and findings are

discr.rssed.
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Respondents varied with respect to gender, ig€,
occupation, ethnicity, and how long staying or tMng in Australia. Table
presents the demographic characteristics of survey respondents. Two I
of those respondents were fernale. utost of thern have higher education
have been living in Australla less than 5 years. Javanese ethnic was
(62.4 per cent). tt is higher than the composition of lndonesian people
Javenese people occupled 42 percent of the totat population of lndor
ln term of household members, s4.4 per cent of the respondents have 4 tq
fami[ memberc. The dorninant occupation of rcspondents are civil servant.
Generally respondents have better education compared to the national
census in lndonesia {6entre Bureau of Statistics,2Ol0}.

Table 1. The characteristics of lndonesian consumers who are staying or
living in South Australia

Perconal information (%l Other information {%l
Gender
Male
Fefiale
fig? (years ddl
<30
3&39
40-49
50-s9
>60
Education
High Scftool
Undergraduates
Masterdegree and above
Househdd mernber
7-3
4-5
6-7

Ocerpadon
Civil servant
Housewife
EntrepreneLtr
Student
Ernployee

Ethnicity
37.6 Javanese 66.4
62.4 Non-Javanese 33.6

StayinBlliving in Australia
7.2

35.2
31.2
22A

4

39.2
54.4

6"4

(yearsl
<q
>5

MSULT

&rsum

!l* Mer

R*

,mrnmol
SrSrr\\t
quality
Some r
quality
would
taste di
Arabica
chain q
a short
due to I

availabi
buy the
preserv

Consun

P

they ar
questior
political
local pn

of then
and les:
"within
yean i
betwee
respons

80.8
19.2

I
30.4
61"6

64"8
9"6
1.6
8.0
15
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RESULTSAND DISCUSSION

(onsumerFeraeptbns of local Foods

The Frteaniq of 'Locaf

Respondents uere asked what is the meaning of "local"? The most
common ansuvers of this question are: (1) local production {58%), (2}

distribution and marketirg {2r%}, (3} food availability (1096} and (4} food
guality t7%l.The 'local prcduction" refers to where the products come from.
Some rcspondents believe that foods from different places have different
quality and tastes. For eromple, coffees from diferent places in lndonesia

would be different in tastes and arornas. tampung and Waimena coffees
taste different in term of ffarou[ although these coffees are categorized as

Arablca varbties. The "distribtrtion and marketingl term is related to supply
chain system and short distrihution channels" Local foods systems may have

a short food supply chain mmpared to 'national" and 'imported" products

due to hss intermediate traders. The "food availabilitf term is related to the
availability of foods in ttre markets or other places that consumers can easily

buy the products. the 'food qualityr refers to freshness and less chemical
preseruatives.

Connrmer Fgrceptions of 'local Producdon'

Political boders were chosen to describe the meaning of 'local' as

they are easily recognized by respondents. When consumers asked the
question about local prodrrtion, many consumerc answered narious scale of
political bor&n in lndonesh. However, the most common rcsponses for
local prodrrtion were food produced and sold within province (tl0 %). Some
of them trough kocal pncducti,on rehted to neighbouring provinces (19%)

and less thonght wtthin the regency areas {17%}. Consumers who mentioned
'within the province' are dominated by Javanese respondents, less than 5
years in South Australia, undergraduates and master degree, and age

between 15 to less than 49 years old. Figure 1 depicts the percentage of
respnses with respect to the meaning of local production.

nant
rhich

sian.

to5
,ant"
ional

EOr

6.4

3.6
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lsland
C.ountry Sub-district

6% 8%

province

40%

Figure 1- The percentage of rcsponses of 'local production" in retation
political borders

This results agree with the findings of wirkins et or. (2mo).
reported that university students at New york state considered place
produced and place of distribution and marketing as impor!
characteristics of loel. Darby et al. (20ffi) atso ioentified "local.
boundaries of state. A survey conducted by Gallon et at. (L991) reported
most consumers mentioned state of location as the meaning of br
However, this findings are quite different from a survey conducted by Arsi*
at- (Zol4al that involved s33 local food consumers in tndonesia.
reported that when respondents asked the rneaning of locat with respett
specific political borders, 41.9 pr cent urban respondents replied ;vil[q
and 70-5 per cent rural respondents ansrrnered the same. This mry
because there are sfnificant differences of sociodemoer;
characteristics of respondents between these studies" ln this
respondents are dominated by consurners who have better
staying or livirE overseas, better farnily irrcome that rnight influence
vision of local fuods.

The Consumert' kpectatioofor local Foods price

Respondents were asked their expectation of local foods,
compared to the price of national or imported foods. Most
(84%l expected to pay ress and ro per cent of them expected to piy h8ft
Figure 2 presents consumerc' expectation of local foods, price compa*
national or imported foods.
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Hgrrrc 2. Consumer expectation of local foodt' price

Generals, consume|s expect that local foods are to be cheaper than

non-local foods. This results ere also similar to Galhns et or. (1997) and Arsil

et or" {2014a}. Galbns et ot" ll:99t7} reported that 49.5 per cent respondents

in tlelanare helieved that the bcal food's price were cheaper. A majority of

consumers suneyed by Arsil et ol.l2OL&a) in lndonesia perceived that local

foods were cheaper than national or imported foods. When conducted a

survey in Maine, Kezis et at (1989) also reported 49 per cent of respondents

expected lorrer price of localfoods.

Consurrers Pereptiqrs of local Food QualitU

Bespondents elQected that local foods have higher quality than

national and imported foods {36 %} and 29 per cent of respondentsexpected

the same guality. The term 'qualitf used in this study refiers to freshness.

One respondent (female, 30-40 years old, rnaster degree, housewife, less

than 5 years in South Austnlia) responded that local foods were fresh

because f;armers harvested their crops on that day, so we could buy fresh

food in the same day at the nearby markets. Flgure 3 presents how

consumers perceirrc quality of local foods. This also confirms previous studies

that local foods have better quality than non-localfoods due to its freshness

(Trobe, 2(81; Arsil et at. Zotftal.$rown (2003) reported that majority of
buyers in the Southeast l[lissouri werc not aware of the state local food

program. However, consumers perceived bcal food s to be higher gualitY and

cheaper" Trobe (2OO1I emphasised that direct market from farmer to

consumer has many potential benefits in term of qtrality at lower price. lt is

also reported that the rnost important characteristic when buying local foods

wasthe quatity. Ostrorn (2005I also reported that localfioods had superior in

quality due to its kesher and tastier.
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Figurc 3. The consumerC perceptions of local food quality

CcnsumerYision of local Farmers

when respondents asked a question 'local farmer are farmeE t
your.-", the most frequent answers of local farmers was farmers in

vilage irs x) and rhen fogowed by subdistri*. l27yo|. Table 2. shy {
consumers'vision of local farmers. Smitherc et o,. (2008) asked the visitlG

local.farmers in ontario, canada. 
-[he most accepted definition cf fid

farmers were within region/neighbouring region t4O%I {
county/neighbouring county (28%) respectivety' 'i

Table 2. Consumervision of loca!fanners

Localfarmerc are f;armers within

Village
SuMistrict
Regency
Province

Naming l.ocal M ProducB

Consurners were asked to mention localfood products' A totat d
responses were replied by respondents and rice was still the most

local food products" Sweet potato and sago could be an ir

altemative sources of carbohydrate for rice substitution as consumef':s

frmiliar with these foods. Table 3 shows the most frequently local I

products anmrered bY constlmers.
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Tabh 3. Naming local food Products

aa
Rice

$reet Potato
Fish

Sago

Mango
Corn
Apple
Cassava

t7
LL
10
10
9
7
6
5

Gomumers Awatelss of local Foods

f.omumer Knowted$ abotfi l.ocal Foods

Consumerswerealsoaskedtheirknorledgeaboutlocalfoodusingan
open question. Thrce levels of consurner knowledge were identified: (a)

. 
.iiL*iie..ibl;-*.r*t*on *e .ttte.re.r.m.nreanirg.a{ur,k} 4ptyr,.ip.daiv 'titp-';;;;;tn,, ii*n and obtain the knowtedge of local foods from media

mass (television prcgrams, newspaper)' websites' scientific iournals'

teaching-learning aatv:rtles at schools or universities, seminars, and local

.governmentprograms.Thelevelofunderstandingoflocalfoodmeansthat

respondent, ."n 
"'pt.in 

the definition of "lrocal foods" generatly as food

, 
produced and sold n"", orruumer"s houses. Respondents apply the local

, 
food prcgtam in oailvirru activtdes such as bcal government progfitms (Bank

lndonesiap'ogriams,vilhgegovemmentactivitiesor.TimPokia"),
;;#;r,-.# a"*tire d"-r"e actiYities at schools or universities' The

. il#;;;;";r yvas that the consumers undersrand the meanins of

ffii irrri* rl t rt*ruu by tisrenins the tocat food term {33 %} and

. ,ppfyine local food prognlms in daity life (21i61"

i,' ranriliaritYwtthlocal Food Potkt

Tounderstandconsumerfarniliaritytowardlocalfioodpolicy,two
open-endedquertion*e'"questioned'ftrenmquestionrelatedto"llike
tndonesian foods' tt*;; irrlt pto*"t"d by lndonesian Ministry of Food in

year 20o6. Ninety *I p"r."na respondents replied they heard the slogan

andonlySpercento,p.no"n*neverteardtheslogan.Howeverwhenthey
were asked about local frood diversifration policy linking to Presidential

DecreeNo22year200g"only46percentrespondentssaidyes,others
repliedno.Thus,publicationandpromotionfromtheGowrnmentisreal|y
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needed to convey the messages of the local food divercification policy. The
most effective promotion can be through rnedia mass, government offiei*,,i
websites and local govemrnenf s programs.

Applied in daily Nife Do not know
2L% z%

Ustening
33%

of
dc
prx

pn

{Fi
no
mi

Figure 4. Three levels of consurner knowledge of local foods

C,onsumets Awareness Towards t ocal food labels

When consumers asked their intention to buy local focd,
consurners answered they intended to buy localfood. Then, they were
how often you look at the product labels to know where the products
from. Fifty one per cent replied they alunys checked the label
purchase the product ard others answered 'seldom'or'frequently,.
shows how often respondents refers to food labels.

Frequently
896

Figure 5, The frequency of consurners look at the food labets
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GonsumerAwarEness of r*ftere ttn Ploduct are Grown

The last gues[ion was about the consumer awareness of country of
origin. The question uras when purchasing fruits and vegetabhs, consumers
do not care fiom where the products are grown. Seven Likert scale were
provided. Fifryfourpercent respndents agree that "l do not care where the
products come from". Eleven per cent consumers answered 'strongly agree"

{Figure 6}. Ahhongh rnost rcspondents look at the product's label, they do
not check the origin of the product. The information sought by consumers
rnay be food ingredients and food expiration dates.

Slightly
disagree

204

Disagree
19%

Sfong^/- gisag@ Stnongly agree2% l16to 
-

Neutral
1Oo/o

Managedal lrEplication

This study has identified some findings that have insight on localfood
perceptions. The meaning of -local' has a strong relationship with 'place
production'. Consumers perceive 'local production' as food produced within
the province and neighbouring provincet therefore the focus on advertising
and prcrnotion of localfood can be based in a particular regional boundaries
such as province. Sweet ptatoes, sago and cassava are familiar local food
products nrith consurners, therefore these products can be used as

alternative sources of carbohydrate to substitute rice. The consume/s level
of awareness of local fioods particularly where the foods come from is low,
therefore there is needed advertising and promotion from Govemment to
promote local foods and informing the local food policies.

Agree

Frgure 6. Summarizes of the responses to the Ukert scale of local products.
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coilctusloils

ln this section, some important findings with regard to consr
perceptions of local foods are concluded. 'local production, ha
mentioned by maiofi of oonsumers as the meaning of .local,. cornr
consider food produced within province and neighbouring province *r
local production of local fioods. consumers eleect local food higher q
compared to national or imported food and expect to pay less. The
frequent local foods rnentioned by respondent is rlce. sweet potatoeS
and sago are other localfood products that consumers are familiar witlr
level of consumer atmreness toward local foods and locat food polic*r
&cw. consumer auyareness of loer food labels is high in this study. ft mayl
because the respondents has been living in Australla for many y"r* {
they may consume more imported products. However, the informxio*
where the foods are grown are not important for respondenE
purchase fruits and vegeUbles.
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