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Dr. Soeparno St, Karangwangkal, Purwokerto 53123, Central Java, Indonesia
E-mail: poppy74arsil@gmail.com

ABSTRACT

This study investigates consumer perceptions and the level of awareness of
local foods among Indonesian consumers who are living or staying in South
Australia. A total of fifty one respondents were involved in this study. The
snowball technique were employed to select respondents. “Local
production” is found to be the most important meaning of “local”.
Consumers believe that local foods are food produced and sold within
province and neighbouring province. Local foods are also believed to be
cheaper and have higher quality when compared to ‘national’ or ‘imported’
food. Rice is mentioned most frequently by respondents as local food beside
sweet potatoes, fish, and sago. The consumer levels of awareness of local
foods and local food policy are still low.

Keywords: Indonesia, local food, perception
INTRODUCTION

Local food trend is not a new phenomenon. Interests in relation to
local foods have been identified in early 1980s. Eastwood (1987, p. 183)
reported that “consumers have no strong preferences for or against locally
fresh produce”. Bruhn (1992) then indicated that consumers who shopped in
Sacreento and Sonoma, United States expressed their interests to buy locally
grown produce if the products had good quality and the price were not
higher than they usually paid. Subsequently, the local food movements are
flourishing in many countries around the word. People who buy and
consume local foods, so-called “locavorer”, are aware about “foodmiles”, the
distance the foods travel. In United States, Brown (2003) found strong
interests in Jocal foods among Southeast Missouri consumers. In Upited
Kingdom, the local government has promoted the local food system since
the early 2000s. Although UK consumers purchase their local foods very low
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on a regular basis, they believe that local foods have better quality ang

developing

fresher (Trobe, 2001). Arsil et al. {2004b) examined what the motives behing examine cc
purchasing local foods in Indonesia. it was reported that “good health” ang foods. In o
“cheap price” are two main motives of Indonesian consumers to consume local foods
their locally grown foods. been formu
The government of Indonesia has promoted local food policies since a) What is

1960s’. The Presidential Decree number 14/1974 was issued aiming 28

b) How d
improving people daily diet. This program was then strengthened by foos ) produce
diversification and nutrition program sponsored by Indonesian Agricuttuss c) Whatis
Department (1993-1998). Indonesian Ministry of Food also launched d) What a
slogan “1 like Indonesian foods” in year 1996 that focused on encouragmg with?
Indonesian people to eat more local food products. The Food Sec e) Are the
Council was then established in 2001. Another important regulation w f) What ar
respect to local foods was Presidential Decree Number 22 year 2009 of origin
aimed at acceleration for the consumption of diversified foods that
based on local resources. ~ MATERIALS

Although the local food movement has been promoted as the na tioe

program to deal with food consumption problems such as the dominant This st
rice as the source of carbohydrate, there are still limited studies with res local foods :
to consumer perceptions and awareness of locally grown produce Australia. S
Indonesia. What the most important concern is the meaning of ‘local’ oractical reas
search of studies through official websites of Indonesian government from respon
scholarly research journal articles to the definition of ‘local’ is very i started by

particularly based on indonesian case study. When raising a question “¥ respondents.
is the definition of ‘local’?” Many answers may be arise such as p indonesia at
production, geographic differences (physical distance, political bounda Indonesia. Re

border of counties, and region boundaries), driving distance (Arsil et ;
20143; Dume et al., 2011; Onozaka et al., 2010; Darby, 2008; Smithers et ¢
2008; Zepeda and Leviten-Reid, 2004; Gallons et al, 1997),
(Chambers et al., 2007), and distribution (Wilkins et al., 2000).
researchers have constructed the meaning of ‘local’ in different ¥
According to previous published surveys, there are different definition
local foods mentioned by consumers from developed countries backgrous
but it can be categorised into: (a) physical scale such as 30 miles (Flint, 2004
a day’s round trip (Devine, 2004), (b) geographical borders such as county:
neighbouring county (Ostrom, 2006), (c) place of production (Wilkins et ¢
2000), {d) place distribution and marketing (Wilkins et al., 2000), (e) sug
local farmer and economy (Bruhn et al., 1992; Smithers et al., 2008), and |

respondent ¢
lasted around
Open-e
the meaning (
the responder
of price and
Respondents
Following the
provided to tr
labelling and |
consumers ¢
calculated as ¢
refers to Arsil
the results an
then discussec

price and quality (Roininen, 2006; Chambers, 2007; Bruhn et al., 1992} .
the local food movement continues to grow not only in developed count

like the United States, and European countries but also flourishes
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developing countries like Indonesia, therefore the aim of this research is to
examine consumer perceptions and the level of awareness toward local
foods. In order to examine the perceptions and consumers’ awareness of
local foods among Indonesian consumers, some research questions have

been formulated:

a) What is the meaning of “local”?

b) How do consumers perceive the price and quality of locally grown
produce?

c) What is consumers’ vision about local farmers?

d) What are the name of local food products that consumers are familiar
with?

e) Are they familiar with local food policies in Indonesia?

f) What are consumers’ levels of awareness of food labelling and country

of origin?

quality and
tives behind
d health” and
s to consume

policies since
ed aiming at
ened by food
in Agriculture
launched the
N encouraging
Food Security
2gulation with
ear 2009 that
ibods that was

MATERIALS AND METHODS
1s the national
" dominant of
s with respect
produce in
of ‘local’. A

This study investigates the consumer perceptions and awareness of
local foods among 51 Indonesian consumers who live or stay in South

stralia. Snowball technique were chosen to select respondents due to
practical reasons. Semi-structured interview were used to collect information
from respondents during November 2010 to January 2011. The interview
started by asking respondents initial screening questions to select
respondents. Respondents should be (a) a food decider, (b) living in
indonesia at least one year and (c) consumed local foods when living in
indonesia. Respondents choose the place of interview such as at the
respondent offices, at home, in the malls or supermarkets. The interview

estion “What
uch as place
boundaries,
(Arsil et al.,

ithers et ‘?’ " tasted around 20 minutes.
997), quality Open-ended question were asked to the consumers with respect to
igog)i Some the meaning of ‘local’. Then, a semi-structured question§ were presented to
IERCEL. WayS. the respondents with regards to the local boundaries, consumer perceptions

 definition of of price and quality of local foods and consumer vision of local farmers.

' g&g?‘;‘&g' Respondents were also asked to mention the name of local products.

' : : following these questions, a series of semi-structured questions was
:Nai?kic::::y (,” provided to the respondents to identify their level of awareness of local food

b e supp;; fabelling and policies. A closed and open-ended questions were provided to
22}08) and (1) consumers to collect their socio-demographic profile. All data were
ol 1;92) i caiculated as a percentage of the total data. The methods used in this study

N o sefers to Arsil et al. (2014a). The data are then summarized and presented in
ped countries the results and discussion section and some critical points and findings are

flourishes in then discussed
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Respondents varied with respect to gender, age, educati
occupation, ethnicity, and how long staying or living in Australia. Table {
presents the demographic characteristics of survey respondents. Two tM
of those respondents were female. Most of them have higher education and
have been living in Australia less than 5 years. Javanese ethnic was domina
(62.4 per cent). It is higher than the composition of Indonesian people whick
Javenese people occupied 42 per cent of the total population of lndoneszam
in term of household members, 54.4 per cent of the respondents have 4to 5
family members. The dominant occupation of respondents are civil servant.

RESULT

Consum
 The Me:

Re
commoi
Aistrioy

uali
Generally, respondents have better education compared to the national gom:y r
census in Indonesia (Centre Bureau of Statistics, 2010). quality
, would
Table 1. The characteristics of Indonesian consumers who are staying or taste di
living in South Australia Arabica

Personal information (%) Other information (%) chain s
Gender Ethnicity a short
Male 37.6 Javanese 66.4 due_ tol
Female 62.4 Non-lavanese 33.6 availabi
Age (years old) Staying/living in Australia by Thig
<30 7.2 {years) presery
30-39 352 <5 80.8
40-49 31.2 >5 19.2 Comsurt
50-59 224 P
260 4 they ar
Education questio
High School 8 political
Undergraduates 304 local pr:
Master degree and above 61.6 of then
Household member and les:
2-3 39.2 “within
4-5 A 544 years i
6-7 6.4 betwee
Occupation respons
Civil servant 64.8
Housewife 9.6
Entrepreneur 16
Student 8.0
Employee 16
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RESULTS AND DISCUSSION

Consumer Perceptions of Local Foods
The Meaning of ‘Local’

Respondents were asked what is the meaning of “local”? The most
common answers of this question are: (1) local production (58%), (2)
distribution and marketing {21%), (3) food availability (10%) and (4) food
quality {7%). The “local production” refers to where the products come from.
Some respondents believe that foods from different places have different
quality and tastes. For example, coffees from different places in Indonesia
would be different in tastes and aromas. Lampung and Waimena coffees
taste different in term of flavour, although these coffees are categorized as
Arabica varieties. The “distribution and marketing” term is related to supply
chain system and short distribution channels. Local foods systems may have
a short food supply chain compared to “national” and “imported” products
due to less intermediate traders. The “food availability” term is related to the
availability of foods in the markets or other places that consumers can easily

buy the products. The “food quality” refers to freshness and less chemical
preservatives.

Consumer Perceptions of “Local Production”

Political borders were chosen to describe the meaning of “local” as
they are easily recognized by respondents. When consumers asked the
question about local production, many consumers answered various scale of
political borders in Indonesia. However, the most common responses for
local production were food produced and sold within province (40 %). Some
of them though local production related to neighbouring provinces (19%)
and less thought within the regency areas {17%). Consumers who mentioned
“within the province” are dominated by Javanese respondents, less than 5
years in South Australia, undergraduates and master degree, and age
between 15 to less than 49 years old. Figure 1 depicts the percentage of
responses with respect to the meaning of local production.
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Country Sub-district

Island 6% 8%
10% :

Neighbouring
province 19%

Province
40%

Figure1. The percentage of responses of “local production” in relation w
political borders

This results agree with the findings of Wilkins et al. (2000). Theg
reported that university students at New York State considered place food
produced and place of distribution and marketing as important
characteristics of local. Darby et al. (2008) also identified “local”
boundaries of state. A survey conducted by Gallon et al. (1997) reported
most consumers mentioned state of location as the meaning of
However, this findings are quite different from a survey conducted by Arsil
al. (2014a) that involved 533 local food consumers in Indonesia. They
reported that when respondents asked the meaning of local with respect
specific political borders, 47.9 per cent urban respondents replied ‘villz
and 70.5 per cent rural respondents answered the same. This may &
because there are significant differences of socio-demograph
characteristics of respondents between these studies. In this
respondents are dominated by consumers who have better educa
staying or living overseas, better family income that might influence t
vision of local foods.

The Consumers’ Expectation for Local Foods Price

Respondents were asked their expectation of local foods’
compared to the price of national or imported foods. Most respon
, (84%) expected to pay less and 10 per cent of them expected to pay hig

. Figure 2 presents consumers’ expectation of local foods’ price compared
P national or imported foods.
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10% 2% 2%

= pay less = pay the same
_ ® pay higher £ no expectation
# do not know

Figure 2. Consumer expectation of local foods’ price

Generally, consumers expect that local foods are to be cheaper than
non-local foods. This results are also similar to Gallons et al. (1997) and Arsil
et al. (2014a). Gallons et al. (1997) reported that 49.5 per cent respondents
in Delaware believed that the local food’s price were cheaper. A majority of
consumers surveyed by Arsil et al. (2014a) in Indonesia perceived that local
foods were cheaper than national or imported foods. When conducted a
survey in Maine, Kezis et al. (1989) also reported 49 per cent of respondents
expected lower price of local foods.

. Iney Consumers Perceptions of Local Food Quality
pbect G
illage’

ay be
braphic
stucy,
cation,
e thew

Respondents expected that local foods have higher quality than
national and imported foods (36 %) and 29 per cent of respondents expected
the same quality. The term “quality” used in this study refers to freshness.
One respondent (female, 30-40 years old, master degree, housewife, less
than 5 years in South Australia) responded that local foods were fresh
because farmers harvested their crops on that day, so we could buy fresh
food in the same day at the nearby markets. Figure 3 presents how
consumers perceive quality of local foods. This also confirms previous studies
that local foods have better quality than non-local foods due to its freshness
(Trobe, 2001; Arsil et al. 2014a). Brown (2003) reported that majority of
buyers in the Southeast Missouri were not aware of the state local food
program. However, consumers perceived local food s to be higher quality and
cheaper. Trobe (2001) emphasised that direct market from farmer to
consumer has many potential benefits in term of quality at lower price. it is
also reported that the most important characteristic when buying local foods
was the quality. Ostrom (2006) also reported that local foods had superior in
quality due to its fresher and tastier.
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. Do not know less quali Table 3. N
no exg;odéppn 6% 2:?% ty
Rice
Sweet pt
Fish
: Sago
amoe quality Mango
29% £om
. . . Apple
Figure 3. The consumers’ perceptions of local food quality ¥assava
Consumer Vision of Local Farmers
Consume
When respondents asked a question “local farmer are farmers w
your..."”, the most frequent answers of local farmers was farmers in Consume
village (35 %) and then followed by subdistrict (27%). Table 2 shows ° Co
consumers’ vision of local farmers. Smithers et al. {(2008) asked the vision
local .farmers in Ontario, Canada. The most accepted definition of s epen‘qu'
- 5 . 2 . . fistening,
farmers were within  region/neighbouring  region (40%) A 4
county/neighbouring county (28%) respectively. HRONE
mass (b
Table 2. Consumer vision of local farmers feaching
_governm
Local farmers are farmers within (%) respondt
Village 35 produce
Subdistrict 27 food pro
Regency 18 indonesi
Province 12 ~ exhibitic
Country area 8 ~_most fre
local for
Naming Local Food Products - applying

Consumers were asked to mention local food products. A total of
responses were replied by respondents and rice was still the most fam
local food products. Sweet potato and sago could be an import

Familial

alternative sources of carbohydrate for rice substitution as consumers : open-&
familiar with these foods. Table 3 shows the most frequently local [Indone:
products answered by consumers. year 2(

and on
were &
Decree
~ replied




ko

Proceeding of International Conference Food for a Quality Life

Table 3. Naming local food products

Local food products (%)
Rice 17
Sweet potato 11
Fish 10
Sago 10
Mango 9
Corn 7
Apple 6
Cassava 5

Consumers Awareness of Local Foods

Consumer Knowledge about Local Foods

Consumers were also asked their knowledge about local food using an
open question. Three levels of consumer knowledge were identified: (a)
listening. [b) understandie the term xoeaning and () agalied ie saily lite
Respondents listen and obtain the knowledge of local foods from media
mass (television programs, newspaper), websites, scientific journals,

‘ teaching-learning activities at schools or universities, seminars, and local

government programs. The level of understanding of local food means that
respondents can explain the definition of “local foods” generally as food
produced and sold near consumer’s houses. Respondents apply the local
food program in daily life activities such as local government programs {Bank
indonesia programs, village government activities ‘or “Tim Pokja”),
exhibitions, and teaching learning activities at schools or universities. The
most frequent answer was that the consumers understand the meaning of
local food (44 %) followed by listening the local food term (33 %) and
applying local food programs in daily life (21 %).

Familiarity with Local Food Policy

To understand consumer familiarity toward local food policy, two
open-ended question were questioned. The first question related to “1 like
indonesian foods” slogan that promoted by Indonesian Ministry of Food in
year 2006. Ninety two percent respondents replied they heard the slogan
and only 8 per cent respondents never heard the slogan. However when they
were asked about local food diversification policy linking to Presidential
Decree No 22 year 2009, only 46 per cent respondents said yes, others
replied no. Thus, publication and promotion from the Government is really
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needed to convey the messages of the local food diversification policy. The

C
most effective promotion can be through media mass, government official
websites and local government’s programs. o
R de
Applied in daily life Do not know Listening
21% 2% 339 pn
pri
(A
no
mz
Undersandng the term meaning
44%
. Figure 4. Three levels of consumer knowledge of local foods
Consumers Awareness Towards Local food Labels Sh
When consumers asked their intention to buy local food,
consumers answered they intended to buy local food. Then, they were asks
how often you look at the product labels to know where the products com Fig
from. Fifty one per cent replied they always checked the label be
purchase the product and others answered ‘seldom’ or ‘frequently’. Figure Man
shows how often respondents refers to food labels.
Never perc
2% prod
\ the g
and j
- such

prodi
altent
of aw
there
prom

Frequently
8%

Figure 5. The frequency of consumers look at the food labels
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Consumer Awareness of where the Product are Grown

The last question was about the consumer awareness of country of
origin. The question was when purchasing fruits and vegetables, consumers
do not care from where the products are grown. Seven Likert scale were
-provided. Fifty four per cent respondents agree that “i do not care where the
products come from”. Eleven per cent consumers answered “strongly agree”
(Figure 6). Although most respondents look at the product’s label, they do
not check the origin of the product. The information sought by consumers
may be food ingredients and food expiration dates.

) Strongly disagree gstrongly agree
Slighty ~ Disagree 2% '}%‘22, 9
disagree  19% ..

2%

10%

Slightly agree
2%

Agree
54%

Figure 6. Summarizes of the responses to the Likert scale of local products.

T e

Managerial Implication

This study has identified some findings that have insight on local food
perceptions. The meaning of “local” has a strong relationship with “place
production”. Consumers perceive “local production” as food produced within
the province and neighbouring provinces, therefore the focus on advertising
and promotion of local food can be based in a particular regional boundaries
such as province. Sweet potatoes, sago and cassava are familiar local food
products with consumers, therefore these products can be used as
alternative sources of carbohydrate to substitute rice. The consumer’s level
of awareness of local foods particularly where the foods come from is low,
therefore there is needed advertising and promotion from Government to
promote local foods and informing the local food policies.
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CONCLUSIONS

In this section, some important findings with regard to consus
perceptions of local foods are concluded. ‘Local production’ has
mentioned by majority of consumers as the meaning of ‘local’. Consusm
consider food produced within province and neighbouring province as 1
local production of local foods. Consumers expect local food higher g
compared to national or imported food and expect to pay less. The
frequent local foods mentioned by respondent is rice. Sweet potatoes, #
and sago are other local food products that consumers are familiar with. T @
level of consumer awareness toward local foods and local food policies #
low. Consumer awareness of local food labels is high in this study. It may be
because the respondents has been living in Australia for many years thas
they may consume more imported products. However, the information of
where the foods are grown are not important for respondents
purchase fruits and vegetables.
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(JTIP). Penulis harus memperbaiki makalah sesuai pedoman penulisan (terlampir)
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