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09:00-09:30

Conference Registralion

Workshop Registration

Registration Collnter

Regittrttion Coullter

Time Workshop title Resource Person

0930-1100 Recent Econometrics Developments
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The Stratery of Increasing Organization's Performance through the Innovation of pro-
Social Cultural Transformation

F班Ⅱ PaperID:AIC-2018-FMM‐ 1164

DaryOnoaL s載譲rnOmot sugCFE ttr劇時udia,Siti ZulttHla V喚 止瞼&ri b

u 
) Faculty of Ecsnomics and Business

Dipanegoro University, Sernarang, Indonesia

b 
) Faculty of Economics and Business

Universitas Jenderal Soedirman, purwokerto, Indonesia.

Corresponding author : daryonojvc@yahoo.com

Ahstract: The putpase of tltis rcsearch is to tlevelap a theoretical approach to track and analyze the developwent
ofPro-social Culnral Trarcsformation Innavation ta bnprove organization's performaTrce. T?tis research is expected
to provide aa uplanatiafi to cope with the research gcp related to the existence afentrepreneurs in the batik intlustrl;
that is willing to improve tlrc performance of the organizatiofi success in a competitive bwiztess ewiyawnent,
especially in the implemmtation of innovatian strategt. The sample <tfthis study was 200 leaders/managers/owners
of Suall and Medium Enterprises. Variable ofpro-social cultwal traw.formation innovationwas measurerlthrough
credtive Pt"oduct development and technir4ue based an cost efieienqt, and their respansibiliry b employees and
socie?; ta cchieve organization's performance iftzprovemetxt. The resalts showed tlrat corrsufirer *nd stqplier
arienl{ttion, and emplayee creativity have a pasititte effect on innavation ofpra-social cultural transfonwtian.
KerrordSt emrD10yec creativiけ ,rlnOVation ofpЮ ‐sOchl Culturd tral■ bfomlatiOL OttallntiOn's perお llnaBcc

mODUC■ ON

An∝脚 虚 ai∝ 競 eds m雛鴨 emcnt tO dO mmvation il1 0rd∝ 1。 achieК 壼gh cOlup彎's perfOrnlance.動 団 9(1990)
stated that decttiollllltterlus tbe goa1 0flllBovattt as a cOlmpany sttattty cOnSiStS ofproduct and process ttm∝

ai。鳳 PI・oduct
ilttwatio3 is tlle reason ofthe organi7.ntiα lto m駆)vatc its pFOd■ lCt.■ includcs the cxpectattm m tllc co雌 綱 's abi五,to stv
surv市 e to胡由℃醸 e prottt総額gin am market sllare,to keep cOЪ uners choose thett prOdtlcお ,tO mai13tin Supplおs'
indepe3dellce.to mゃ roVe c(班ュpally's prestl.ce,and tO add llew cD3,10yccs.Mc雛 、,Ele pocess l班Юvatlot is imponant tO
lluprove p盤

“

t市け 五 gClleratillg prod∝t's efflc・ icncy・ llllprovtt ccOnOmic use of ra、 v lnaterね ls,eller勢 land w‐ lacSe
securi幌 p等彙 g attelatlon to ttvttOlllnental haz熱、and lllailltai壼 鴨 cOmpatt rcputatiOn.

In addiiOL socialim2o■ ation is dOne by pttiOg attellticllltO sOcial problel■ ls that leads tO a dircct s01ution to the problel霊

Lced by tlle taget group.TEs in40Vation is plal■ lcd tO l町

『

Ove huFnalll resourcc lnallagerlent.SIIlall,Inediutt alld latge

companics ctt provide tllem tlle assstttce in improvJtt tlle labor lnarket,ac・
tivcサ detnOstrattt grcaler a■erclless Ofsocial

rettOllsibiliサ tO emp10yees ald∞卿 lШliけ lifCmce broad慰 .Fu・ tbcFInOre,tbe di■・crstt Of轟鰤 atiOllis developedけ 騨 通 illg
tlle ideDt饉韓 城o13 ofFCLjOBsllip be● ■eelllIIInovatiOn and perbmttceれ dcveloptt cOunh indllSttes,鋪 dけ ellmstitt tO
ch駐じes ill pЮ ductim∝ atiOL pt… s alld sccialimOvttiOn ttFOvements.

Wo鸞 ■,M∞ re,al通 c劉爆Ona(2002)stttgcSted l13at ittЮ vatiorl o菫 ertation leads tllc cOrnpttw stralcgy to fleveloP ne、 v
protlllcts or to enter new mttke",sO tllat it ttill suppott tlle lcve1 0f imOva,On diversiけ

.PraiOgo,Ptts、 alld SOml(2004)
e、plained lllal cOllsuttler orienttiOn,supplier o五 enttIOll,knowLdge,ald elnp10yee creativiサ hVe antillau叡℃e oll illllova● oll
llmprOvernent.Crespell and Hansen(2008),alld KeskiJ■

(20o6)emphasiZcd tllat manttclmctlt nccds to dO■Om、も On in Oだ σ
to achicve organlza● ollal pOfottallcc.

I■lovation Orien伍●on is expected tO have apOsiive hゃ act On the leve1 0fbnovatiOn,likcwise tlle ttК rsity ofint3ovaion
is Obtaincd if tlle cOlllpttv has a d士 cctiO11 0f itulo■ 7ratioll oricllt饉 10n cttcd ollti alld illlloVatiOll ca1 31週 ly ilnprOve
∝galllzatlollJ pcrfoltl■ ancc.Thc ttsJts Of sittw,siinPsOll,and E眩

(2007)expldncd tlltt tllc innovttion olicntatiOn is a

饗 ide Of hnovttiOn缶叩 lelnelltatiOll u・ itt bamitlg plli10sOptt c∝ nponellt,strategic directim,alld resut Of Oonlpalv
perfOrlnrance illcluding il■ ″ket positiOn,「 Oduc● 01l efflciency,and flnanci7al results

From several studies,it is visiblc tllat im10vation面 cntation has apositive innuence on perfo打 旺mcc(ル〔範■ 1992i Siguaw
et d,2007),but Othc rcscach suggetts tlltt tile ettd Ofilllnov憂

oll ol℃ 1lt7atioll htt no positive cr‐ fect On pcrttmallce because



tlterc is no Felatiollsbp、 vitll bllsIJless isslles Product ald process in■ ovation will generatc tlcw products ttstr t饉 thOse dOne
け COmpetitOs,sO tllat they give colmpanお s the possibilけ tO呻 OVC the最 perfOrlnance.Olle ofthc examplesis Bal■ im薦 け .

Bati bd、1,Ls currelltly been a small and nleditl■ l im郵徒v,combincd witll l10mc bd“ 情y.II tts alliqtlc
cllaracteH亜 cs Ofraw manid suЮ h as fabric(sillt,Im。 五,cOttOln,my∝ ,atld polyester h tlle forln oftxtit Nm‐ 短ヽchillev

rヽettillg),ヽや軍 ,おh Soぬ,alld dye.While tlle wOrkおКe is largeし sOmethillg else,in IIlicb some mv01ve the f3miV iじ
elft■s

acllllinisttative w"ker ttd nOtlをbOr食度c_Addi遠 olllal取 ,capital uttd includes flnancial and pttsical capilal,wEle l■ 0饉け is
pr市ate capilal.Furtheralore,tlle prOcessirtt Ofm、 vlnatelids and semi‐ flnislled g00ds hb rmiShed goodslla■ ・e added thc vral■ lc
tllat htt its Ott charaCtc五 亜 cs and advantttes.

The pЮ ducも Of tlle balit indl■qty are tllen mttketed both h dOmestic co益
tlnlers alld fortt OlleS・ ■■Cyな c ttsO

expOrted abl・oad such as Adall,Ellropectll,alldん neHcall cOtlmies.Tllc deve10pnlcnt oflnalttals alld teclmology,ofbatik ald

baik「。ducな becOme v∝γ diveぉe.The batik prOducts cal be son alld coarse handl■ lade balik‐ and p菫 llted batik becau∞ Of
tllc cOInbillttOn of tllese「 ocesses,alld prOdtl●・td市csiサ .BcSide_s,thcir patterns a適 motifs are tllade depelldhg On tte
db711館菫c delllalld ofbotll l■ ational and il■ ternatiollal cOns― ers,stに h tt batt witll cOntcmpOrtt motifS,traditiol■ al oncs ratld
so on As a FeSult,tlle creatio■ of regiollal c■ ■ic batik decO■atioll tllat htt iも 0、確l chal・ acte亘stics and l連 ■quelless OfbotL ie
inotifalld tlle co10r l等 Out call be cne ofreglo■狙 郷set additiOns ill deve10ping the bat■ lmus,atld absOrbL唯 lmally labOIs.

The puゃ。se oftlkls researぬ is to deve10p tlleoretical apprOr」 h ill ttacillg and anaサ zillg tlle deve10pment Of prO― sOcial
cultut・ al 触 lsfOl■ llation int10va● on to inlprOve orgttzatiOn's pet・ fomance, ■ヽ s research is alsO expected 10,■Ovide an
explanatioll by 00ping u・ llll the КsearcL gap relat“ to the presence Of enttepreneurs in tlle batit illdustt tlaat is willing tO

ilmprOve org面 ation's pe… ce ll a competitive busilless environlllent ptticularly in theむ nplenlenねJOt1 0fむ ■10vation
strategies.

硼 ORETICAL BASIS AND HYPOTHESIS DEヽ 電LOPMENT

Resource―based宙 ew(RBv):Study of Bな ney(1986)explailled tllat ie comttally's succ∝ sw■ l bc aheved ifit hs tlle
詭 il,tO l■ ilize rcsOIIrces Foducively,so tt can creatc・ distillcJve cOlllpetcSncies_Fllrtl■ cl・InOre,B`mw(1991)sttd thtt evev
comp劉 り has ditrercrt capabiltt tO prOduce"Ods al■d/∝ sel■riccs.b幽)vatiOn cricntatiOn is tlle opellllcSS ofillmo■ 7価 n and
capЖ iサ tO inmVateけ illtrOducitt l■ ew prOdllctt alld pЮ ccsscs,Or idcぉ 宙thin t12e Orgallialon QJa町 。,Alltonl■ Garcia,
and Vtt Allken(2009)d市ided imlovatiOn llltO tltree,thOsc tte,pЮ duction httwa,(m(cllange ill prodllcts劇
collullcrcializatiOIl1 0f■ ew「 Oducts),prOcess innOvation(chal■ ge in l■■allu麟海

“

al■d acquislim processcs hncw cqulPIInel■ tl,

alld l12allagelnent inl10va“ n lcllalgc ofadllliistratiol■ purchase,atld salc)、

Elltreprencurs conduct ttctivitics thl・ o●gh illl10Vttioll.tmnsfomlatioL creativity7,al■ d seぶitivi市 tO tl■c su=ounding
envrollll■ eltt,so that tlle prOduct ζ IIlore perce市 ed the bel■ eits by tllc cOllrllllll襲サJLe aCiVitics a“ cxpcctcd to bc tablc tO
provide addcd value to the rOd饉

Onc of thc altetta五 vcs tO dO sO is by inprovmtt ilmOvation st・ ategks tO build perfol■nalКe.SLni■ r results are also
exprcssed ilt rescttch ofDibrclL Davis,祉 d crttg(2008)bl■ ich stlggested tht ilal■ Ovation a]餞 ts tlle col■ ■palT's peFbmanCC
Coll■ patt perfoFmttCC、 、11lbe hprOved vhen thettis a sンη∝gy amolt elelnenも 、ゃith a svstem.Tlle cOlllpLmal総 可 factOrs
ofa quraliν  Syゞ軸 、、11l inlprovc the elellnents tllat Operate to ill■ prove perfO贅 腋遺ce.As廿饉鴨y fOCusing on inno■/aioll shOuld

providc the avdlrable rcsouccs to「 Od■ lC‐eo■ltpttt■■・itl■ e対stitt businesses sllppttedけ 畿 Succcss Ol‐ 缶 Юv五。■奮Om thch
organizratiOn.

Creat市 iけ and Value creatiO壼 :h aMκ l卜devcloped innOvttiOn org,ni"tioL tlle creat市 e and l・ allle(cCInlnerciall absc,ti∝
触ILCtiOn goes on energeticalし .unagcrnellt and the o稽 allセation as,v“ le recOgmze that stlccessれ 1動Ю■ratiOn requircs a

balance Of晦饉v対 and C鑢凛 rcねlizaticlll procss.Ll particlllar.銀 ganlzatiola call develop int晦 l mal・ktt tO wett seled,
and pliOFit‐ 2e壼珈WatiOll fOr∝eふ 1″ alld COlllmercial value∝ bencnts for tlle orgatizatio■ Tbe following table shows the
balallcc Ofcttativtt and∞ 翻

"rcial v誠 “

0「 b釘面 毎 fOr tllc orgalljzatiほ

Table 1: The balance of creativity and commercial value
No ivity hocess Vd“ Process
I Thinking out ofthe box
2 Raw idea t]rat has been filtered
3 Experimeat
4 Ambiguiq,
5 Research
6 Intuition
7 Surprise

Thinking in &e box
Manufacturing
Precision
The exchange calculated carefully
Sell./buy idea
Doing everything right
Answering all the questions and
thoroughly or each solution
Avoiding big risk
BrinCrlg the product into the market
Influencing and enccuraging to do
incremental innovation

８

９

‐０

Courage
Finding the right thing
Asking questions and investigaling unknorvn
i-rrnovations

2



C*tching the chance
Imagining the future

incremental and radical
Source: Davila" Epsteiq Shelton (2006)

Innclvatiott stttegy:The cα ntty s露 口にgy nec“ to be di3tCd frotltime to time in the selcctiOl1 0fhuatt cOlnpa町

認
=瀧

胤躍隠贈   蠍
=“

With tattOmOm餌 1冨富艦 鷹蜘Ⅷ窯
Юcess oftte10ping supeFiOr prOductt based tt thc∝ 厖u襲6'

needs ttd抽 濃 stt also has a strong markctmg kl10wbttc to dcvelop tllc p■ 血 ct.

A number Ofintcrnal and cxtemal factors i0011ence tbe selection oftbe best LttxⅣ 7ation stl・ategy.

TあL21nterllal and extenal factors ofimo鼈 iOn ttegy∞ 1∝im
No hmF“ lor         島畿瞼」Factor
l  Tcchnical auliサ         AЫ 11,in extemral m凛匈歳
2  Qgmレ l●onal abiliけ       Ldus崎 /struCh・e
3   11he success ofcuttent business   cOll■petiliOn

model
4 Fullding           ■Ю ratc oftccLllological cLange

Source:Davila Ep載 屯 sbeltom 20o(

Intcmal晨儘 includc theおllowings

l.T∝hnical ability

恥 nlmber oftechllolo3お a17process ttЮ vatiollsぶ largeヶ dependent On thc abilサ that Call be accessed mle理 的 け the
company at mttntttЮ 囃 量sim"ativc nenork.cOmpallics thatlraditionalllr compet in terIIIs ofmark‐

etttg skill and
u■crementaltechn010gy mproverncnt■ ill fmd the difticult tilnes ifusmg senn‐ radical techn010gy.

2.Organimionalめ ilけ

The ablllサ tO nu血腱 innovatiOll depends On w恥 thcr tlle cOmptt has the organizatiOnal abJity to do so.shining to a

radical inllovation approach will■ Ot bc realized iftllerc is no org面 闘 iOd Orlmanagemcnt capabilけ
.

3. L success ofbusilless model

Tlle difFlctIItics faced by organizatiott h n遍
鶴 chttges hve beell cOllducted repeatedy.SO,tllc greateF tlle potential

retentiOn to change thc grcater tlle success is.

4. Fundillg

HaVШ e specittc resOurces b retty needed.The abundal■ t hndLE mv晨 Onlnent empO瑠 。β tlle in10vation tean to pb雌
cttemlly and tcst sOme model assumptims before going att■

lrthcr.

5. Top managcnlent visiOn

卜1雛疑委inel■ 魅 hrge ntlmber ofoptiOns fOr pOs■ iOning flrllls alld managelneIIt talents that hlve a vcry relevant r01e m

selccting and changlug orgalllaioll・ alimovatim stateglcs,

取m姉 include theお菫帥 彎 :

1.Abili,ill篠 範 al ncmOrk

Accttslng rClevant skils is mpOrtant.The ab董
サtO create stlstallnable alttattes withpa童 意sis ve,mptt ill法 斌ding

illaOvaioll sttteges.

2.Ind透彎 strllChe

The無嶋try ttselfis a structe.A care■ ll ttysis Ofthe sncttre■ vill sl10w where the mail1 00straints ttd OppO血 亜 tes
are.

3.Compcttittioll

The qllaliサ ・and speed Ofiluovration ofcom"tit∝ s and orgatittdonal il■10vratiOn wiII detcFmine thc shape oftlle tnarkct
h the upcooling"ar.If tle organizatim is in a g∞ d positi∝ m the lmarketllow9 00m毎 お亜1l be ch事 Or new
con■pettOrs may etnerge,especially lfthe d薄 面 cs OfOolmpctition change drasac』ぃ

4.Thc rate Oftcchuologictal change

Becallse ofthe existellce Ofteclmo10gical c・Langcs,tllc product life cycle becomcs IIcreasttly shOt tte prOgress llllabs

■c product becOmes ObsOlete,so k isむはr駐魚耐lo ident崎′the chaboes.

In■ovatioll ditersi行 :The divcrsiす ofi■10稔dOts detreloped byguiding thc relati(颯 ぬ ip be“veeninovaticlnand pefomlance
in deveiOping comtt illdustries entrusts tO produd inno■ ratiOII and process L帥 Ov“OII揃駆 Ovelnen色 .In ordeF tO be
sustainable and to support orgmizatiOnalperi図 醒 mce,llll10■ation stratcgies ae rcqured(TerZiOVskち 2002).TerZiov轟 2oo2)
●lassiEed the innovttOn stratcgies into■ К e grOups:(1)Radicd inno■ 7atioL(2)brelllental innovatiol■

and o)Integated
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innovation' Radical innovdion is a strategy that refers to an uaprtederted innovation activity, drastically charging the
establishment and generafing new products and proeesses fiat are different kom before. Incremental innovation is a gradually
evolving sffiegy, improving existitg products or business processes with innovative s&ps. Integrated innovation combines
two earlier approaches that are radical and incremental. Besides findilg new things, the integrated s&ategy is also promoting
innovation by developing existing ones.

Davila, Epstei:r, and Shelton (2006) provided an understanding oftkee generic types ofinaovations: (l) Incremental
innovatioru (2) Semi-radical innovation, and (3) Radical innovation- hrclemenlal innovation only brings lifile improvemenl to
existing products and processes. This iacremental innovalion can be regarded as a problem-solving exercise with a clear goal,
but one that needs to think about is how to get it. The incremental innovatioa is the most common form of innovation ia most
compaaies. Most of the company's innovation portfolios are fulI of projects htended to make small changes to ooe or two
changes both in business models and teclrnology ones.

Mavondo, Chinhanzi and Stewart (2005) classified innovation activities into product imovatiorg processltechaology,
and administation- Guijarro et a1. (2009) divided innovations into production innovalicn (changes in products and
comrnercialization of new products). process irmovation (changes in manufacturing and acquisition prccesses ir new
equiprnenQ. and managemeot innovation (change ofadminishation, purchase, and sale). The concept ofGuijarro et al. (2009)
includes technological innovation and organizational rnethods' innovation. Technolcgical innovation retbrs to product
innovation (change ofproduct or commercialization in new produots) and production or aequisition pro€esses innovation in
new equipment- Managerial and s5rstem inaovation (innovation of management or administmtive, purchase, and
comrnerciaVsales) are based on c'hanges introduced in the company orgaoizational stuctur€ and administrative process, more
management-related aspects than the main activities sfthe compatry,

Innovatioa ofpro-social cultural transformation: As Barney (1986) argued thatResource Based Theory ofFinn in strategic
managemefit cotrcept stresses or1 the importance of well-maaaged resources and capabilities that witl resuit in the ability to
generate above-normal income aad it therefore can be a strategio instrumetrt to generate sustaiaable competitive advantage,

This research uses one ofstrategic orientation development pattems by focusing on creative product excellence. C.reative
technique is based on cost efficiency aad social responsibility on employees and society to meet customers' needs and desires.
The source of pro.social cultural transformation innovaiicn is Aom Resource Based Theory of Firm explaining 1hat every
conpany has diflerent capabilities to produce goods and/or services. Diversity in innovatioo has investigded efforts in research
and develoEnent thal lead to product and process irmovation a:rd its conseque.rces.

Innovdion is driven with consumer goals targeted a1 value c,reation that focuses on the customers, creaiions. needs. a&d
desires. Furthermore, rlew product is formed from the real results ofinaovation influenced by &e creative proeess abili!, of
employees involved in production (Magyari-Beck, 1990). Thera haasformation means action to change, or changing coodition;
or form-changing- Additionally, culture is ftom the Sanskrit of buddhayah, the ptural form of buddhi {r*xd arintellect) defined
as matters relalfug to the mind and human intellect Meanwhile, cultural transfornation is also called cultural change/heritage
(Wikipedia) where the development and preservaticn ofcultural values must remain in the balance. Shockey (2006i described
cultural transformatior as a change, process, prograr! aad long-term relatioaship that has benefits for skkeholders and
becomes a strorlg capital for maruging business success.

While pro-social action is defined as action that may involve or reGr to caring for others and payhg attentim to others
(Coates. Cook. & Robinson, 1997). Pro-social action is directed toward different beneficiaries, such aslolleagues, clients,
customers, or govemmenls who are geared toward benefiting others in a work contexi related. to higher jcb pafonnance. De
Dreu, Weiagart. and Kwon (2000) described prc-social as behavior to pay attentioa to tle safisfaction of otlrers, the interests
ofo&ers, and encourage for considering others as compafiy social responsibitity. pro-social is an action for generating ideas
that are not only ne*', but also usefirl, so to achieve higher creativity by caring for &e benefit ofothers.

In organizations that apply the concept ofpro-social cultural transformation innovation, the employees are expected to
channel new and useful ideas, so to achieve higher creativity. AU organizations axe awarc offlre berefits ofinnovation
developmeut in a culture ofglobalizatiot as a tbctor for long-terrn prosprity ofthe organization. The existence ofcreative
orieatation leads to the openness ofir:novation and acceptance ofnew ideas that can benefit the oompany (Saitbrd, lg95).
lmovation ofpro-social cultural transtbrmation is an innovation capable ofdeveloping creative products thrcugh creative
techniques based on cost efficiency to provide the best by being responsible for employees md wider commrmit5r- llhe
innovation of pro-social cultural hansfonnation is measured through creative product development variable, creative
techniques based on the cost efEciercy ard sacial responsibility on &e employees and the wider communify ta achieve
organizational performance improvement. Organizations that have imovation of pro-social cultural transfonnation always
keep the resulting product to provide value creaiion foeusing on the needs and desires ofccnsrmrers and to preserve the cultural
heritage creative product as an icon/symbol oflndcne*iaa product culture.

To achieve the innovalion of pro-social cultulal transfonnation required a hard eflort because the size of pro-social
cultural transformalioq irmovation will be seen based on product and process innovation ard its benefit Tlere are several
conditions that must be owned by the organizcions if they want to rrm the inlovation of pro-social cultgre transformation,
namely: (1) keeping continuously the resulting product diverse and ueative,(2) dedicating by maliag product differentiarion,



0)Inaintaiting tlle su壼 山轟 意対 OfCultllral heritagc prOduas tt an i∞ 遮/sy堕恥 1 0fthe ttOrl's product cultlre,←
〕prO宙diag

cКa饉、℃tcch逓ques that arc ttwγ s cO償‐Oriented“ thattteycmbettjOyedbya11levelsofsocicty,and(5)providing benei総
to ali pmcsけ 転 Creastug cFeatiVIサ atlld imvatiOn ceaselessllr.with the illnov漱 Oxl of pFO― SOcial Ctllmral如ぉ 範 はOll,
organizatioll wlll pFOgreSs in the Fleld Ofcreative prOduct business sO that it is able to beconle a superior Or.・

allizatiotl and to

」。園 iZe pFOduCts into international trade.

Bascd ontlle nlentiOlled descmtiCt this rettarcb proposes apropOsitiOnthat■
vill be anew cOllceptin this FeSearct that

is,mnOvatlon ofpronsocial cultal tralsお ■□ntb■ l■e into■ ration ofpro―soctal Culme tra、ぉ蜜町■b嘔 as菫簸Юvatlon able to
create a通 develop cttati“ product that awtts maltalll product prcscrvatioL ablc to make product di膿

饉ね酪n霞d give
crcative tcchnique which always cost‐ orientcd to givc bencrltおr gc13eration tO gcneFatiOn Of natiOn.FldhcmOrc,in this
rcscarcL ttc inmOvation OfprottК ial cultural ttma澄 mimゃ雌i bc lneぉ ured thrOugh ilmovattve rお tttt variabLけ
llleasul_thC V五 able ofOreative prOdllct dcve10pnlent,prodllct dittrcatiation abittty,and cOst‐

Orbnted creative tcchtique
to achieve ottaluZational pcrfOrtuncc mprolrclne正

IIYPOTEESIS DEVELO「 MENT

‐ e efおct Of consumer ontttation on creat市 e product development:Narver and Slater(1998)stated that ce鰺

…∝ lentationcIInpttizesBOtOtttbettS● Ing ctstOIners but also tbc pOtentia cstolnes.観
i・dlld」aw味 饉 o9岬 andPrai蟷 。

et al.20o4)0,laiDed thtt c翻 嗚囀 r oricntation力ぼlumes pr∝ iuct 13oOtration.w01=緊 2004p prop.tsed that prOduct
赫 aticln is a雌」節 r mOdiacatioll ofpl・ oducts introdllced by product deve10plxlent.Sc,the bigherthe cα

鰺硼 館r ottentration.
量 も expected to give a po壺 市 c ilBpact On crcatile prodllct de■ elopmett.
Hl:¶僣 bigher the cor謝駒鰺■otentttioL the lmore creat市 c product dcvelopmcnt u7ill hゃ Юvc.

TLc erect ofsupplic■ Orielltaticlll on cost― oriented creatte technique:Praiogo ct ral.(20041 statCd that supplicr面
壷 ねtiOB

has an eftct on pFOCeSS llllltlVaticlll.It indtatcs the stlpplier's involvement as a contmuous trading paFtner Ofthe cOmpttly to

provide FaW IIlateFialS.Gu彗 鑽 o et al.2009)篠plttЮ d ttt tchnical ixll10vation ai恥 江 incFeお ing product市対 け paying
a機亜 on tO cOtt ef「Icielllcy.So,the higher thc stlppl登 Orientatiol13 the lll10re a positive impact m cOst_oriellted creativc

tec饉que Las.

I12:The菫ま er tllC Suppttcr oFielltatiOn,the llloFe COst_OFiented creative tettque w量limpFO■ e.

The erect of elllployee wOrk creatMty on respomSbil年 fOr elllployees and s∝ ieサ :Tlle posilive rOle ofelnPIOyee wOr■ ‐
crcativi,iS七叩 Ortalt fOr business O稔 劉 レ aiorls that hve emplり ees a■ld comlll■ ntty FeSpOnsibi菫 饉es.013m盪 」 鑢 s tte
cultllre Or social cOlltrol to bold thc lncmb“ of tlle Orga山 颯titt intensitt fee施 ぃ ,and cmpゝ 、 1りdけ.唾 e am
Or8aniZational effccivencss can build ttd enhance compa■ y FeSpObibi玉サ tO employ∞s d wmeFS∝ ieW CLl■o,200o.SO,
the hiま cr the cmployee work creativけ ,thc n10re a positi■7c mpact Oll sOCial respollsibillサ

fOr el■ployees and society」 ves.
13:IЪc higller tlle employee閻量 creativtt tlle mOrethe ttspOlls島 壺i●7 fOr elnPloyees and socie●・Wi菫 hre.

The erect ofcrea赫e product develoPment o■ Organizattonal perforlllance:CFeaiVC produ∝ devclopatcnt is an acti■ 7ity

in a ln範 覆お仙嗜ng canI窺ッ tllat prOduces,sdis,alld nms distFibutio■ att■・ities including lhe pFOCeSS,de■・●10plll叫 and
meぉurenlcnt Oftte■v prOduct performance cHertenttin&Plat1 2000).The FeSe紳血 ofGuiiarrO et al.9oo9)P∝ ided results
価 the developnlent Of geaive prOd“ む 轟 fhe“gttizati∝d peFfOrmance.SO,the壼 gher晨 動 ve prOdll醗
devc10pl■ttt ttЮ m"e apsitive impact(m oFga― tional perfonnance gives.

I14:Thc懸ま cr thc crcative prOduct detre10pme憲 しthe higher the organmお nal"痴田 mce.

‐ e ttOfcOst‐ Oricltted creattve techlliq口 eo壼 Organimtional perforlllatce:JOhte(1999)gaV℃ resultsthattech0010」 cal
inlnovatiollぉ a mctts used tO iulprOve qualtt and cOtt efお iency tllatllas ilmpact Kpn per遊 寒 鵬 e響 、vetnmt Tlle research
ofPttЮ 9ooη  andDibrelletal.(2008)「ovided FCSultslrat cottOrientcd creati■7eteCh五 que hmvatiol aFFects or即 戯 zatiOnal
perfomaancc,Thus,thc higher the cos● o五ented crettve tecLiquc,a POsiave illlpact Otl orga厳 zatiollal p出卸 m∝ 魅 ,

15:The Ligher the cost― OFiented OreFativc tecl調dquc,the higherthe Orgam覆●Onal perforntance.

‐ c erect oF respOnsibiliサ tO employ∝ s and socic,0■ OrganLa晨0■al perfOrmance:Respomsib」 燎y fOr ttmp鋼
"s andsocie,is cOttidered as a m雲 遷 通鶴 stttey tltat edances the mmageF'S knOwledge and provides btte藪

な け prO宙ding a
good mage forthc OrgttLaiOIL COlupatllcs畠直 s“∝ ssけ integrating marketing strategies witl1 0rganiattonal goals sO tllat

theFC iS a posilive reI証 油 量 ip be"鑢 l ccm諄野 ま理 d re"薇 biliけ and OrgniniOnd perfOnlllance.So,tlle hi」 ler the
resp嘘菫斑 ityわ empl"ces and SOdく

考 ,儘e mOre a ritilVc impact tt or―逓Onal perfonllance」 ves.
16:rhc LighcF tllC FeSpO“ ibttib7tO employce.s ttd sOciety,thc higher tlle orgmizational perfomance.



Based an the literature review and hypothes.is develogrnenl hence it ca:r be const ucted an empirical researeh model asinFigure 1:

Fivcl:Empttical resc額ぬ mOdcl
Sollrce:Research deve10ittnt Oo12)

RESEARCH PIIE■ ■10D

Ъisresett b● 1∽gs tO causaliサ lescarch-2“ searcII tllat is ettcr to filld some鋼 plallationね the form ofcattc alld eFet・ t
to ilDprovc thcOriesに lating tO problells in tlle c彎 動 tkn rs also inclllded ill tndalTlental research(Scka臓

乳 1992).Ъ is
S如寺 uSCd"mav ata obtrailled direc考 3・Om respndents um可 l queStioがたuetti…r銀 .

職 pOpulatioll in tltis tesearch is ali batt SINIEs h Province Ofcentral Java with tlle il10軸
E山ぼ¨む islcs:1)they

ha■
ye at lettt l o"鷹

p10yees and l oo e131ployees atlnttШ 旺um(eitlぼ pemtanent or ttm― penmanerlt o13eS),2)tbel ha■ e a baik
blsilless lic・ ellse fbtt 10cal g"ernment alld娠 。wner is tt IIDdOllesiall citizen.3)the57 arc scli如 雌魂 む聾蒻奪 ,nOt a
subsidttγ  Or bracll cOmpaγ ▼.別Fn■lmber ofpopulation■ nt meets由ぶ cllal・ ac・ teAstic is 739 SplEs(C00pe餞 ぉ n alldン Sヽ彊
Dcparment OfCcntl・ al Java Pl・ o■

・illce,2009).

Sampling lnethOd in tllis researcln uses apllrpOsive salmpling method.The puFpOsive salllpling lne■
od is sampl魂 ‐撻 mOd

WllerC FeSett has celtttn cFitertt OF purpOses ofsallple to stlldy.lhe crite五
a llsed in tltis ttse額 漁 are as theぬ aracte重 鈍ics

lnctltiolled ettlier,alld iК y aFe Willmg tO pFOVide the resed infOnnttiOm.

TLenuntbげ Ofsalnples in逓 Js study is 200 FeSpOndcnts tOm 300 disttbllted qllettonllalres.Thc sattpleused is mIPpot・
ted

け HaF Jr.,AtteFS∝ ,Tatham,and lvilli・aln C.BIack(1995)which s慣

“

tllat rcpres銃 1機

=ve sanpIも
fOFヽ築 ISEM ttytts

歓最」qlte are rmged froln 100_200.Tm subicCt illthis tttldy ls thc owne″ lcad∝/mmager ofbatit Sヽ 盤 sin Ccnt・al Jtta_lhe
technique Ofc。 1lcctingぬね ln this stlldy uses a st出

`ey method Or questiolmaire.

Data A■alysis:Based on tlle r_psults ofreseac・ ll,遷 sl10“ that Кspondenも attllc age of4049密e40%,cOl■sistillg ofmale Of
70%;seniOr high scl10。 l educatiOn bac聰 ■Oulld Of 55%;whO ha■ e a lo_20,ars tcnwc機 60%,MO"Of9o%Ofrespolldetlts
dO nOt exportthe計 products because tlley are mt ready,dO l10t have tl■

e abiliサ tO expOt alld do nOt have mIIcll suppOrt ton■
the govcullllent.

Tlle research modelis quite complⅨ sO nattlle rese=伽 FS uSe a sinlple cOlllpOsite SEM.A■
el・ assumption test illclud範

cvaluation Ofdata ntti″
t ev.■ luatiOn ofOutlicrs,cvaluation ofmulti_c01inettiサ alld residual tesdng,SELf tl10del is tlletl

foralulated as fbl10ws:

Respoosibility for
Employees and Society



Figrire 2: Path analysis ofstructural equation model
Source: Prccessed primary data (2012)

The empirical model uses variable of consumer orientation (CKS), supplier orientation (So), employee work creativity
(EWC), creative product development (cPD), cost-orierted creative technique (CCT), responsibility for employees and society
(RES), and organizational perfonnance (OP). Model test shows that the model is in line with the data or suitable for the data
used in the reseaxcll It is shown by Chi-square, Probabilif, CMIN,DF" GFI, AGFI, TLI, RMSEA, and CFI tr expected value
range with good results as shown in Table 3:

Tablc 3:Feasibilけ
壁メind∝ 。f sELI Pa山 鑢Jytts

Goodlless‐Of flt IJldtt cllt_off‐ value Result Explanation
X‐CL饉‐squarc            28.8693      16.898      o00d

≧0.05       0.153       Good

≦0,08       o.o40      Good

≧0.90&≦ 1  0,980    GoOd
≧0,90&≦ l   o.955     Good

CⅣ[N/DF           ≦2.00 1.408       cJ00d
TLl               ≧o.90`と ≦1   0.931     Good
CFI _      ≧o.90&≦ 1_0.961  o00d

Source: Processed primary data (2012)

Hypothesis testing is based on the calculation ofpath analysis of structural equation rnodel (SEM) as presented in Table
3' Then this rnodel is acceptable. Afterwards, based oo this model fit, the hypothesis, proposed in this study., will be tested
through regressica weights analysis as shown in Table 4:

Probability

RMSEA
GFI
AGFI

Table 4:Standttized FegreSs10m B7eigbts

Sttd E試
麟 sュ QR ttlallatim

CPD(―…CSO   .255    .297  .071 4.165  Signittant
CCTく__SPo     .131      .125    .060  2.087  SilsIお

a虻
RES<―‐EWC     .161      .159    .062  2.581   Sな 二軸
OP <‐―CCT     .314      .277   .052  5.305  Sinifbant
OP(―‐CPD    .162    .124  .045 2.743  Signiflcmt
OF <‐

==翼
耳S      .130       .lo5    .048   2.196   Signiflcmt_

Source: Processed pdmary dala (2012)

Table 4 shows that each variable has a sigrrificaat standardized estimate loading factor value (coetlicient) with the value
ofcritical ratio> 2'0- Path coefficient is analyzed through the significance ofstardardized regression weigkts. It irdicates that
all paths analyzed show a significant causal relationship. It can be seen from the value ofpath coefficient {estimate ard
standardized estimate) with the value of critical ratip 2.0 or significance leve1 of hypothesis testirg smallerthan j%. In
addition' consumer orientation intluences creative product development with parameter value ofp : 0,255. The rcsult indicates
that the consumer orientation can increase the creative product deveiopmeat. Furthermore, creative product development has
ef[ect on organizational performance with parameter value ofB : 0,162. Thus, creative produst developmeat able to inffease
organizational pertbrmance,

Supplier orientation influences cost-orierted creaiive teohnique wi& parameter value of B 
: 0, 13 t. The result indicates

that the supplier orientation can improve cost-oriented creative technique. Moreover, cost-oriented creative tecbnique affects
the organization performance by showing the results ofparameter value ofp : 0.314. It means that the cost_oriented crealive
technique able to improve the organizational performance. Also, employee work creativity haq effect on responsibility for
employees aad society with the result ofparameter value ofB : 0,161. lLe result indicates that the ernployee work creativiry
ca:r improve the responsibility for ernployees and society. Furthennore, the respomibility for mrployees and socief affects
the organizdiond perforrnance by showing the results of parameters value of [ : 0. I 30. Thus, the result indicates that the
responsibiliy for employees and society able to improve the organizalional perfornxmce.

The fomr ofmdhemarical equation of the empirical model is fonnulated as follou,s:

=  0.2557 CSO
: t0071)
i c4.16壽

= 0.131舘0
: .゙060)

: 0.0871
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:  (2.581)

Tぉ 器

PD十

ぉ胃

cT+ど
躍

S ④

: o,743)    (5.305)    o■ 96)

Analysis cf direct indirec! atrd total effect: Direct e{fect is the coefhcient of all coelficient lines wiltr one-end-arow or
ollen referred to as path coefficient. Indirect eflect is the effect thd arises through aa iatenned.iate variable. Total effect is the
total sum of direct and indirect effect' Those can be seen &om tle results of calculdiors using the A.MSS progran as follows:

Table 5:I)irect illdircct a雌 dk漁菫Cffect

Effect__EWC_SPO__CSO  RES  CCT  cPD
RES   Di℃ ct     .161   .00o   .ooo   .000   .ooo   .ooo

hdirec・ t   .000   ,ooO   .ooo   .ooo   ,ooo   .o00
Total 1161 .00o .00o .000 .o00 .000

CCT  Direct   .ooo  .131  .00o  .000  .Ooo  ,oOo
Illdirect   .000   .oOo   .ooO   .ooo   .000   .000

CPD  Direct     .ooo   .000   ,255   .000   .000   .o00

L田働Lcct   .00Cl   .OoO   .ooo   .ooo   .ooo   .o00
Totll     .00o   .000   .255   .000   .ooo   .o00

0P   I)hect    .o00   .000   .ooo   .130   .314   .162
1nditect   .021    .041   .041   _ooo   .ooo   ,00o

Total     .o21    .o41   .o41   .130   .314   .162

Source:Processed pril■ ltt data 201幼

Table S shott the fol1037illg Lり licatiOns:(1)the largcst direct httuence of 00stα iented oFeatilre tcc・ hnique on
orgttzational performance ls O,31t(2)the large並 hdired e能 ∝ Of 00nsualer orientation面 su"憲er“鑢薇 範 On
OFgan逸■oIItal perfOrmancc is O.041;and(3)the largest total詢 騒ucncc Of cost‐ 曇 ented crettve tecllttue Oll organizttOnal
perfora■ance=0.314.Ihose tnean that intprOwing orgttatiOnal perお nllallce call be acttvedけ (1)i岬Юving co蒻睡 ∝
orilentation oll creaive product devc10pment;(2)imprO■ring cmplo「 e work Creativity on respo饉 bility h emp10yees and
sociclん atld O)impFOVutg suppLer orientation on cOstЮ rk■1“d creaは ve technique.

CLOSING

Canclusion: Based on the analysis results and discussiorq it can be drawn some conclusiors on the hypothesis as the
followings: first, consumer orientation has positive etlect on oreatiye product development (Hl); second, supplier orieutation
has positive effect on cost-oriented creative technique (tD); thira, employee work creativitSr has positive eftbct on
responsibility for employees and society (tB). Furthennore, creative product developmeat (H4), cosioriented crealive
technique (Ii5), a:rd responsibility for employees and society (H6) have positive effect on organization's perfonnance.
organizaiion's performance can be achieved by improving the consumer orientation on creative produc.t d.evelapment" tle
supplier orientation on cost-oriented creative technique. and the employee work crealivity on responsibility for employees and
society.

Theoretical implication: This research is based on Resources Based Theory and Diversry in Innovation Theory w6ich states
that the success ofthe company depends on the charact€ristics ofresources in the company. The new fiadings ofthis research
have suceeeded in soiving the research gap of the influence of irmcvalion orientation on performance. Althoqh innovation
orientatioa will aat autcmatically improve performance, it encourages the inaovation ofpro-social cultural transtbnnation,
and evertualiy the in:rovation ofpro-social cultural transformation leads to the achievemeut oforganization,s peribnnance. It
is supported by the research results of Dibrell et al, (2008); Crespell and Hansen (200g); pinho (2007); and Keskin (2006)
introducing &e new concept of pro'social cultural &ansformation inuovation, and the antecedenoe of pro-social cultural
tmnsfonnation innovalion that supports the research results ofKohli and Jaworski (1990); prajoso et al. (200a); Luo (2006);
and Guijano et al. i2009).

Managerial implication: The performance of SME organizations can be enhanced by improving the innovatiou of pro-social
cultural tramtbrmation in various ways such as increasing &e process of creative product development by sharpeniug
creativity, using new techniques to modi& emh produc! and developing the best new products ofthe company. lt also
enhances the compaay's better image by being responsible for employees ard consumers to sarisfr the sonsumers. Morgover,
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it improv* the productian process of web wax batih screen printing batik systerr, w:Lr screen printing, WWff production
process for waste maragemert, using new technology to improve quality (such as making batik motifs by computer) aad to
speed up new production process for product aud cost etliciency (such as dryiug machine to speed up coloring process and
color enlightenment).

Future research agenda: Future research needs to add other variables that theoretically affect pro-social culture
transformation innovation and organization's performaoce *rch as: organizatisaal Lgarning. enhepreneur orieatatioq and the
object ofresearch not only on SMEs but also on large enterprises in Lrdolesia or in other industries outside bstik.
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